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employers, trade associations, unions, community and faith based organizations," consulates, 
universities, health care and safety professionals. In addition to local partnerships, at the OSHA 
National Office, we are partnering with over 100 national or regional organizations to get the 
word out. In 2011, as part of the campaign, OSHA and the Department of Labor incorporated 
heat awareness into over 500 national and local conferences, training sessions and events, 
including radio and television interviews, and disseminated over 180,000 new resources 
nationally, reaching well over 2 million employers and workers directly. In addition, OSHA's 
heat campaign website received over 101,000 visitors through September and the heat smart 
phone application was downloaded by close to 10,000 users. We expect to reach even more 
workers and employers this summer with our simple life saving message: Water- Rest -Shade. 

OSHA continues to monitor this issue, with an increased focus on enforcement, while engaging 
in a robust outreach and education campaign on heat illness prevention. 

Thank you for raising this important issue. 

7/f 
David Michaels, PhD, MPH 
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v Staff Researcher 
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Washington, DC 20009 
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Professor and Chair of Environmental and Occupational Health 
University of South Florida 
13201 Bruce B. Downs Blvd. 
Tampa, Florida 33612-3805 

Virginia Ruiz 
Senior Attorney 
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1126 16th Street, NW, Suite 270 
Washington, DC 20036 

John Hovis 
General President 
United Electrical, Radio and Machine Workers of America 
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Washington, DC 20005 


