




















OUTRAGE, from page 10 
them, "Don't give me any of that 
safety crap." 

And in early June, New York 
Attorney General Eliot Spitzer 
sued GlaxoSmithKline for 
consumer fraud, charging that 
the company covered up nega
tive data about its popular anti
depressant Paxil. The company 
allegedly failed to inform physi
cians that studies showed the 
drug not only did not work in 
adolescents but in some cases 
could cause suicidal tendencies. 

Meanwhile, drug companies 
have dramatically ramped up 
marketing efforts since the 
government relaxed rules on 
direct-to-consumer advertising 
in 1997. A 2002 Harvard-MIT 
study ("Trends in Direct-to
Consumer Advertising of 
Prescription Drugs") found that 
direct-to-consumer advertising 
by the industry increased from 
$791 million in 1996 to roughly 
$2 .5 billion in 2000. Add to this 
scenario the fact that the drug 
ad watchdog - the U.S. Food 
and Drug Administration (FDA) 
- is no longer watching closely 
to see whether dmg companies 
are violating advertising laws. 
This is evidenced by an 85 
percent decrease in FDA 
enforcement actions against 
prescription drug advertising 
violations between 1998 and 
2003. If the FDA isn't watching 
television, it certainly won't be 
monitoring MediZine's pseudo
news stories that promote drugs. 

The education of patients - or 
physicians - is too important to 
be left to the pharmaceutical 
indust1y, with its pseudo-educa
tional campaigns designed, first 

and foremost, to promote 
prescription drugs. It remains a 
responsibility of the journalism 
gatekeepers to prevent the 
airing of this covert propaganda. 

We ask you and other broadcast 
journalists to protect the integri
ty of the news by barring 
MediZine's advertorial health 
features and any similar type of 
sponsored "education" from 
your station's air waves. This 
will help ensure that viewers 
see fair, accurate and balanced 
coverage of medical topics. 

Announcing 

Sincerely, 

Director 
Public Citizen's Health Research 
Group 

cc [news director name] 
Fairness and Accuracy in 

Reporting (FAIR) 

Worst Pills, Best Pills News Online 
-The fastest way to get the latest 
drug warnings 

To learn more about a subscription to 
Public Citizen's Worst Pills, Best Pills News 
Online, visit www.worstpills.org. 
Log on today and read a FREE 
issue of the newsletter. 
Subscribe today and get 40°/o 
OFF the cover price. 

To receive the 40% off discount, you'll be 
asked to enter the discount code: HIAUG4. 
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OUTRAGE OF THE MONTH 

Medizine: Drug Ads Masquerading as News 

I
n December, 1990 as part of a 
Senate hearing chaired by Senator 
Ted Kennedy, a former employee 

of an advertising company that made 
video news releases for pharmaceuti
cal companies testified. He explained 
how these slanted messages favoring 
the drug whose company paid for 
the "news release" were surrepti
tiously inserted into TV programming 
in a way that made them appear to 
be unbiased news, rather than the 
advertisements they actually were. 

It appears that this form of 
misleading advertising is about to be 
re-launched this summer. We sent 
this letter to 258 local television 
station general managers and news 
directors in the country's top-30 tele
vision markets. 
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12 +August 2004 

Mr./Ms. 
July 9, 2004 
General Manager, TV Station 
Street Address 
City, State Zip 

Dear Mr./Ms.: 

This summer, health information 
publisher MediZine Inc. and 
syndicated news programmer 
Daily Health Feed (DHF) will 
begin offering a series of health
related features to TV stations in 
major U.S. markets. This will be 
in addition to the DHF health 
news feeds that already are 
carried by stations in 39 markets. 
According to MediaDailyNews, 
these segments will be bought 

PPWHO 

and paid for by major pharma
ceutical marketers and offered 
free of charge to local stations. 

This programming, although 
disguised as "news," is nothing 
more than veiled advertising for 
pharmaceutical companies, 
which will use the free access 
to news programming to 
promote consumer demand for 
their products. According to 
news reports, the "Headline 
Health" segments will feature 
specific drugs, new medical 
procedures, medical organiza
tions and even information 
about specific clinical trials. 

continued on page 10 
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