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Contact the Consumer Product Safety Commission (CPSC) for specific instructions or return the item to the place of purchase
fora refund. Foradditional information from the Consumer Product Safety Commission, call their hotline at 1-800-638-2772.

The CPSC web site is http://www.cpsc.gov.

Namie of Product: Problem

All-Terrain Vehicles; Drive belts can break, and pieces of the belt
can lock up the transmission, including the wheels, causing the vehicle
to stop suddenly causing the operator to lose control of the vehicle

Baby Hammocks; Without spreader, hammocks can suddenly twist
around childrens’ necks and strangle them. Also, infants sleeping on
soft bedding can become wedged in positions in which they cannot
breathe

Lot #: Quantity and Distribution: Mamufactirer

Prairie ATV 1997-1999 models KVF 300-A1, KVF 400-A1, KVF 400-
A2/L, KVF 400-C1. 2000-2001 model Prairie ATVs have the new
generation belt, but are included to provide an addendum to the owner
manual and a warning label. These include models: KVF 300-A2, KVF
300-A3, KVF 400-C2, KVF 400-C3; 47,000 sold nationwide from
September 1996 through August 2000; Kawasaki Motors Corp. U.SA.,
Irvine, California (866) 802-9381

Model HAOOS 6 ft. hammocks woven from thin cotton strings with
nylon end strings in solid or multi-striped colors; 53 sold on the
company’s web site from January through April 2000; Call CPSC for
information.

Camper Stoves; Stoves could have been shipped with butane already
in the fuel compartment, posing a fire and bum hazard. Also, because
of a possible problem with the fuel control mechanism, the stoves
could flare up or catch fire when operated

American Camper Compact Butane single burner stoves; 9,600 sold
nationwide from May 1999 through July 2000; Zebco, Tulsa, Oklahoma
(800) 558-9876

Cigarette Lighters; Lighters do not have child-resistant mecha-
nisms, as required by federal law

“BIC” oval tube-shaped and mini disposable; 294,000 sold in the
eastern U.S. from January through Aprii 2000; Vaid Enterprises, Jersey
City, New Jersey (800) 638-2772

Clgarette Lighters; Lighters can burn with a high flame and can fail
to extinguish, presenting fire and burn hazards

Oval disposable tube-shaped with “TURBO 2000" printed on the body;
350,000 sold nationwide from June 1999 through May 2000; Halpern
Import Co. Inc., Atlanta, Georgia (800) 624-5280

Extension Cords (Outdoor) and Cord Reels; Plastic housing of
locking plug can separate or break, exposing users to live wires and
shock and electrocution hazards

2 or 3 prong plugs with words LOCK, WOODS(r), OPEN or LOCK,
OPEN embedded on locking button. Cords sold under “Woods
LockJaw(tm)” and “Yellow Jacket(r) LockJaw(tm)” brand names. Cord
reels are 30 feet long, sold under “Woods’ ACDelco” and “LumaPro”
brand names; 500,000 cords and 19,000 cord reels sold nationwide
from January 1996 through July 2000; Woods Industries Inc., Carmel,
Indiana (888) 755-6535

Fire Extinguishers; May fail to discharge when trigger is activated

First Alert model FE1A10G with serial numbers beginning with RH, RK,
RL, RP, RT, RU, or RW; 600,000 sold nationwide from September 1999
through September 2000; BRK Brands Inc., Aurora, Iilinois (866) 669-
2736 http://www.firstalert.com/more_information/index.htm

Food Processors. Recall to repair; Cap on blade unit can
dislodge during use and get mixed in with food, presenting a choking
hazard

Models Little Classic, 7-Cup Little Ultra Power and Ultra Power 5-cup
and 7-cup names numbers beginning with KFP300, 4KFP300 and
RRKFP300 (Little Classic), KFP350, 4KFP350 and RRKFP350 (Little
Ultra Power) and KFP450 and RRKFP450 (Ultra Power). Serial
numbers begin with WJG, WJH, WJI, WJJ, and WJKOO to WJK33;
220,000 sold nationwide from April 1997 through August 2000;
KitchenAid Horme Appliances, Benton Harbor, Michigan (866) 444-
3574 hitp://www.kitchenaid.com/fpblade/fpblade.htmls
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Name of Product; Problen

Hockey Face Guards; Can become dislodged on impact causing
them to fall off, leaving the user's face exposed to possible injury

cont.

Lot # Ouantity and Distribution; Manufacturver

Model FX50, “OPTECH System” written on black side clips. “ITECH” is
written at the top center of the plastic eye shield, the chin guard and the
chin guard strap; 1,000 sold nationwide from July through August
2000; I-Tech Sport Products Inc., Montreal, Canada (800) 361-5595

Hunting Treestands and Treeseats; Seats can collapse, causing
the consumer to fall to the ground

Treestand models Alum-I-Lok, Alum-I-Lok Magnum, Pro-Lock and
Pro-Lok Magnum. Bobcat Treeseat model AL910; 54,000 sold
nationwide from January 1999 through August 2000; API Outdoors, a
division of Outland Sports Inc., Tallulah, Louisiana (888) 530-6098

Klackeroo Infant Toys; Brightly colored end knobs can detach and
allow small, geometric-shaped pieces to come loose, posing a choking
hazard to infants and young children

Colored toy with orange plastic rods and small geometric shapes that
move through a center purple ball; 550,000 sold nationwide from
October 1997 through September 2000; Playskoo!, Pawtucket, Rhode
Island (888) 671-9764

Mountain Bikes; Because some were not welded properly, the front
suspension forks on these bicycles can break apart during use

26-inch Vertical XL2 model 8526-26 manufactured in July 1999, and
24-inch and 26-inch Magna Electroshock models 8504-90, 8504-96,
8548-78 or 8548-94, manufactured July 1999 through October 1999;
24,800 sold at Target stores nationwide from August 1999 through
February 2000; Dynacraft Industries Inc., San Rafael, California (800)
551-0032

Play Sets. Recall to replace swing chalns; Chains can break
while children are swinging and cause the swing seats to fall to the
ground

All models of Rainbow Play Systems, covered in yellow or green vinyl;
7,000 sold nationwide from March through June 2000; Rainbow Play
Systems Inc., Brookings, South Dakota (800)RAINBOW http://
www.rainbowplay.com/safetyrecall.html

Playground Swings. Recall for repair; The connectors, which
attach the top bar to the end supports, can crack and the top bar can
break off and hit children on the swings

Aluminum 2-Seat Arch Swing, model 0288 and the Add-A-Bay Arch
Swing, model 0375; 370 sold nationwide from February 1998 through
May 2000; Playworld Systems, Lewisburg, Pennsylvania (800) 233-
8404

Power Mowers; Due to wear caused by the mulch fan, mowers’
blades can crack and break off. Broken pieces of the blade can be
propelled from underneath the mower

2-cycle, walk-behind, 21-inch power mowers with serial numbers from
8900001 to 8999999, and one of the following model numbers: 10247,
10250, 10323, 10324, 10331, 10332, 10424, 10425, 10525, 10527,
10547, 10548; 102,000 sold nationwide from February 1998 through
August 2000; Lawn-Boy Inc., Bloomington, Minnesota (800) 444-
8676 http://www.lawnboy.com/recall.htm

Road Blkes and Handlebar Stems; Bolts on handlebar stems can
break, resulting in handlebars detaching from the bike and causing
riders to lose control and crash

1999 Trek (19 different models) and 1999 Kiein Model Quantum,
Quantum T and Quantum Race road bikes. Icon brand Havana and
Bordeaux stems that measure 0.75-inch or 17mm to 20mm across front
of top clamp; 13,600 bikes and 4,700 handlebar stems sold nationwide
from June 1998 through May 1999; Trek Bicycle Corp., Waterloo,
Wisconsin (800) 313-8735

Toy Bars. Recall for repalr; One of the toys, a car, can break during
use resulting in a small plastic part that poses a choking hazard to
young children
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Tiny Love Super Car-Bar, made of multicolor fabric. Three toys attach
by Velcro fasteners onto the toy bar; 20,000 sold nationwide from
August 1999 through August 2000; The Maya Group Inc., Garden
Grove, California (888) 521-2202



Television and Obese Children: A Strong Connection

he more children and teenagers
I watch television, the more likely
they are to be fat. That's what
tumed up when two Boston scientists
analyzed data that was collected on
almost 7000 youngsters, aged 6 to 11,
and nearly 6700 between the ages of 12
and 17. (About 2000 of the participants
were studied twice; once before they
were 12 and again afterwards.)

As part of their study, William H.
Dietz, Jr. of the New England Medical
Center and Steven L. Gortmaker of the
Harvard School of Public Health looked
at a long list of possible reasons—other
than time spent with the tube—that
might explain why some of the young-
sters in their sample were obese while
others were of normal weight.

When checked out, however, none of
these other variables—such as the race,
sex, or family income of the youngsters,
their other activities, the educational

level of their parents, or the season of the
year—was as clearly linked to excess
poundage as the number of hours the
youngsters did, or did not, watch TV. For
example, among the 12to 17-yearoldsin
the study, the chances of their being
obese or super obese increased 2 per-
cent for each additional hour per day of
television viewed.

Writing in Pediatrics, the journal of
the American Academy of Pediatrics, the
study’s authors note that time spent
watching television often means that a
youngster has less time for more strenu-
ous activities that more efficiently bum
up calories.

Butit’s not only that, they add. It'salso
that children who watch TV are very
likely to snack at the same time on such
high calorie products as sugared cereals,
candy bars, cakes, cookies and softdrinks.

It is no surprise that a lot of these
goodies are heavily advertised on the

very programs kids are most likely to
watch or that, having seen these ads,
many youngsters put pressure on their
mothers or fathers to buy the foods the
ads promote. But something else oc-
curred to Dietz and Gortmaker that may
be even more insidious.

That something else is that most of the
stars on the prime time programs where
there is food advertising, references to
food, or both, are themselves slim. And
why should this be a problem? Because,
say Dietzand Gortmaker, it may indirectly
suggestto children that eating and drink-
ing high caloric foods is of little conse-
quence with regard toweight. The authors
conclude that the prevalence of obesity
could be reduced, and that the disease
could, in some cases, be prevented by a
reduction in television viewing and an
increase in other activities.

PATIENT GROUP, from page 4

Drug Administration has indicated that it
will review the creation of these coali-
tions to determine whether the company
stepped over the line separating educa-
tion and promotion.

The company’s efforts didn't stop at
the creation of these pseudo-patient
groups. The American Liver Foundation
has received $2.5 million over five years
from Schering, and the company also
mounted an over $400,000 campaign to
cover hepatitis C treatment for veterans.
The company also funded a conference
to raise awareness about occupational
transmission of hepatitis C to health care
workers.

Apparently, some of the coalitions and
educational materials mentioned “educa-
tional grants” or “unrestricted educational
grants” from Schering, but failed to dis-
close the extent of the company’s control
of these coalitions. Even Schering itself
admitted to The Washington Post that the
term “educational grant” was misleading.
Shandwick promised that all coalition
materials from now on would declare that
they are “supported by seed funding from
Schering-Plough Corporation.”

While the educational materials did

not mention Rebetron directly, a spokes-
person for Schering acknowledged that
the company knows this to be unneces-
sary because Rebetron is the “gold stan-
dard” treatment for hepatitis C. Rebetron
sales increased from $363 million to $586
million in the past two years.

One ofthe dangers of accepting money
from Schering is that it will divert atten-
tion from hepatitis C prevention efforts
(through blood screening, condom use
and needle exchange programs) to the
more profitable approach of testing for
the infection and treating it once de-
tected. Ironically, the company has been
under fire from true patient advocacy
groups for pricing its drug at $18,000 per

year.
These deceptive practices are em-
blematic of a larger problem: the cre-
ation, usually by corporate interests, of
groups masquerading as grassroots or-
ganizations. Recently, for example, Pub-
lic Citizen’s Congress Watch revealed the
extent of drug company funding of Citi-
zens for Better Medicare, ostensibly a
community-based group, but actually in
large part a front for the drug industry’s
opposition to a government-funded
Medicare drug benefit. This practice has
become so common it even has its own
moniker: “grasstops” (as opposed to
grassroots) or “astroturf” organizing.
The message is clear: beware of the
grass, for often a snake lurks in it.

Sitting Backwards Is Safer

here are occasions when kids

I have more sense than their
elders give them credit for. To

judge by a reportin the American Journal
of Public Health choosing where to sit
when using mass transit is one of them.
Many studies have found that in the
event of a2 head-on crash, people are less

likely to be seriously injured if seated
facing towards the rear. Knowing this,
Alison M. Trinkhoff, a graduate student
at the Johns Hopkins School of Hygiene
and Public Health wondered if it was
true, as is frequently assumed, that trav-
elers prefer seats facing the other way.

continued on page 11
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HRG Petitions the FDA To Ban Dangerous Diet and
Cough/Cold Drug in Over-the- Counter Products

The following are excerpts from an
October 19th petition to the Food and
Drug Administration (FDA) Drug Cen-
ter Director Dr. Janet Woodcock to ban
Dbenylpropanolamine (PPA) found in
more than 100 over-the-counter drug
products such as the appetite
suppressants AcuTrim and Dexatrim
and cough/cold preparations such as
Contac, Robitussin CF, Alka-Seltzer Plus
Cold Medjicine, Coricidin D, Dimetapp
Cold and Cough Liquigels and many
others.

e hereby petition the FDA
N k / for an immediate ban of all
uses of phenylpropanola-

mine (PPA) in over-the-counter prod-
ucts (OTC) including as the active
ingredient in appetite suppressants and
as a decongestant in cough/cold prepa-
rations. As an over-the-counter drug
ingredient, the only way PPA would be
able to stay on the market would be if
the FDA continues to believe that it is
safe and effective. Abundant evidence
from well over 100 published reports
about the dangers of PPA, the current
industry-funded Yale study that found
“PPA increases the risk for hemor-
rhagic stroke,” and reports in FDA’s
adverse reaction system of at least 51
cases of hemorrhagic stroke in PPA
users make it clear the drug cannot be
considered safe. In fact, FDA’s Office
of Post-Marketing Drug Risk Assess-

ment (OPDRA) has concluded that
“PPA should not be generally recog-
nized as safe” and that Office has made
a recommendation that “PPA contain-
ing appetite suppressants [and]...cough/
cold remedies should no longer be
available as over-the-counter products.”

In conversations and in public pre-
sentations you have stated that an im-
portant ongoing function for the FDA is
to remove older, outmoded drugs when
they no longer serve any unique pur-
pose and when there is evidence of their
danger. PPA is such a drug that has been
available for at least 53 years if not
longer. 1 completely agree with the
continuing relevance of the 1979 advice
from The Medical Letter, an independent
periodical that evaluates drug therapy—
“There is no good evidence that
phenylpropanolamine...or any other
drug can help obese patients achieve
long-term weight reduction. The only
satisfactory treatment for obesity is a life-
long change in pattems of food intake
and physical activity.”

The decongestant use of PPA, while
effective, makes no sense because there
are many safer, equally effective alter-
natives such as pseudoephedrine or,
safer yet, nose sprays or drops used for
no more than three days. PPA is clearly
an older drug, which should be imme-
diately removed from the market. I
hope this will be accomplished as
quickly as possible. The longer the

delay, the larger the toll of preventable
strokes and other serious damage to
the public.

The background for the recent, well-
designed Yale epidemiological study
that found “PPA increases the risk for
hemorrhagic stroke,” includes a long
history of published serious adverse
events including hemorrhagic strokes
attributed to PPA going back to 1979.
These cases can be attributed to the
drugbecause they usually occur shortly
after ingestion of PPA and because of
the lack of other plausible explana-
tions, especially in otherwise healthy
younger people.

Additionally, there has been evi-
dence for the specific mechanism by
which these PPA-induced cerebral hem-
orrhages occur. Both PPA and amphet-
amines are known to cause cerebral
vasculitis, a severe inflammation of the
blood vessels in the brain, which, in
combination with the blood-pressure-
raising effects of the drugs, can resultin
cerebral or subarachnoid brain hemor-
rhages and strokes. In addition to
strokes, other serious adverse reac-
tions attributed to PPA include acute
psychosis, convulsions, acute renal fail-
ure, heart damage and hypertension.

Ten years ago, a review of pub-
lished cases of adverse reactions attrib-
uted to PPA found 142 such cases in 85
different publications, including 24 in-

continued on page 11
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HRG PETITIONS, from page 10
tracranial (cerebral or subarachnoid)
hemorrhages, eight seizures, and eight
deaths, most due to stroke. The most
common adverse effects were symp-
toms compatible with acute hyperten-
sion, with severe headache the most
frequent complaint. About two-thirds
of all adverse reactions occurred in
females and two-thirds in patients un-
der 30.

Further information about PPA and
strokes comes from FDA'’s spontane-
ous adverse reaction reporting system.
With estimates that the percent of
cases of OTC adverse drug reactions
which are sent to the FDA are between
5 percent and 10 percent of those that
actually occur, this total of at least 51
reported cases of hemorrhagic stroke
may mean as many as 510 to 1020
cases have actually occurred in people
using PPA-containing products.

PPA is just another example in a
long history of many serious public
health hazards caused by drugs or
medical devices which were allowed
to continue endangering people much
longer than they should—after suffi-
cient evidence for action was avail-
able—because of industry-funded
nit-picking with the methodology of
the studies, often case-control studies,
such as the one being discussed today.

Other examples in which we
pleaded the case for FDA action long
before it was eventually taken include:
aspirin and Reye’s syndrome,
hyperabsorbent tampons and toxic
shock, DES and clear-cell vaginal can-
cer in DES daughters, and menopausal

estrogens and uterine cancer. Eventu-
ally, action to ban or restrict was taken
in each of these instances but much
later than it should have been.

Even without any case-control or
other epidemiological study, inaneven
larger number of cases, the number
and specificity of cases reports of seri-
ous drug-induced diseases including
death was well documented. How-
ever, here too, bans or restrictions on
use were delayed because of drug-
industry (and its experts’) attempts to
deny or trivialize the causal role of the
drugs and because of FDA delays in
proper regulatory action. Examples of
this include Rezulin, Duract, Propulsid,
Posicor, Grepafloxacin, and
Trovafloxacin, and the Bjork-Shiley
heart valve.

It has been more than 20 years since
the first alarms were raised about the
dangers of PPA and about the fact that
there is no evidence in the long term
that diet drugs such as PPA actually
help to lose and retain weight losses. A
1981 study found that people who
were on a weight reduction drug
(fenfluramine) alone or the drug com-
bined with behavior therapy or behav-
ior therapy alone lost comparable
amounts of weight. But they found that
behavior therapy alone patients re-
gained significantly less than pharma-
cotherapy patients or those who had
the combined treatment, suggesting

that the use of the drug actually re-
tarded the beneficial effects of behav-
ior therapy.

Many early researchers who investi-
gated PPA commented that the drug
should not be available over-the-
counter. One group of researchers
stated, in 1987, that “The over-the-
counter availability of PPA-containing
medications may be inappropriate and
in need of revision, since it does not
appear to be in keeping with current
standards of public safety.” Since then,
hundreds or more American patients
have suffered strokes, psychotic epi-
sodes, heart damage and other known
adverse effects of PPA for no docu-
mented benefit in the long term.

In light of the voluminous medical
literature documenting the life-threat-
ening adverse effects of PPA such as
hemorrhagic strokes and the confirma-
tory evidence of this in the industry-
funded epidemiological study, it is not
possible for PPA to remain in the OTC
category of safe and effective (category
ID. Thus, since all of this evidence
mandates and FDA’s OPDRA has con-
cluded, “PPA should not be generally
recognized as safe,” the only choice is
to remove the drug from all OTC
products. We hope this will be accom-
plished as quickly as possible. The
longer the delay, the larger the toll of
preventable strokes and other serious
damage to the public.

On the day that Public Citizen petitioned the FDA to ban PPA, an FDA
advisory committee voted almost unanimously that the drug was not safe
and should be banned from all over-the counter products (appetite
suppressants and nasal decongestants).

SITTING BACKWARDS, from page 9
To find out, Trinkhoff took to riding
the Washington, DC Metropolitan Tran-
sit system—the subway in the nation’s
capital, familiarly known as the Metro—
during hours when there was a choice of
seats because ridership was light.
According to the data she collected

when traveling between 19 stations, 75
percent of the riders who were clearly at
least 12 years old did, indeed, pick out
forward-facing seats. On the other hand,
66 percent of the obviously younger
travelers, if given the opportunity, made
the opposite choice.

The take home lesson, suggests

Trinkhoff, is that school buses and air-
planes could be made safer if, in addition
to being fitted with seat belts, at least
some of their seats were reversed. Even
many adult travelers might be willing to
change their seating habits, she says, if
they realized the added margin of safety
riding backwards can confer.
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“Too Much Corporate Power”?

ry to guess the origin of the

I headline quoted above and the

following statements thataccom-
panied it in the publication of origin:

e Most Americans think corporations
have excessive influence over their lives.

e After almost a decade of prosper-
ity, there’s a feeling that the real thing
that's getting fatter is Corporate
America’s bottom line. For the rest of
us? Puny raises, crappy airline service
and cheapskate HMOs.

e 72 percent of Americans say busi-
ness has 700 MUCH POWER.

e A sense of corporate invasiveness
in hitherto private portions of people’s
lives is growing.

e Huge corporate campaign contri-
butions foster an aura of political
corruption undermining democracy.

¢ People feel overworked and under-
paid, especially in contrast with their
CEOs, who now make nearly 500 times
the average employee’s wages...boards
of directors must curb the insane leaps
of CEO compensation.

e People increasingly feel threatened
by the products and services sold by

corporations.

e Corporate America, ignore these
trends at your peril.

* First, get out of politics.

e Spreading the wealth is key too.

[Stock options] have helped tremen-
dously, but only a minority of employ-
ees have them. Many more should get
them.

Despite the tone and content, this
is not the progressive/leftish rhetoric
to be expected in handed-out, low
circulation publications nor the state-
ments of the few truly progressive
members of Congress. This exhorta-
tion appeared in the biggest circulat-
ing business magazine in the world—
a veritable Voice of Corporate
America—Business Week—in its Sep-
tember 11th issue plastered with the
one-inch headline which started this
Outrage, TOO MUCH CORPORATE
POWER?

Our answer is a thundering YES.
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