


Possible O & A (DRAFT — Not for Distribution)

TID Interview with Wall Street Journal Regarding the U.S. Chamber’s Yoter
Hdueation Efforts in State Supreme Court & Afttorneys General Races

L§F What are your voler education campaigns in state Supreme Court and/or
Attorneys General elections all abont?

A informing ¢itizens about the records of common sense Judges who seel to limit
the spread of liability is essential to ending the lawsuit happy culture that is a
$233 billion a year drag on our economy. We need more judges who are fair to
both plaintiffs and defendants.

e When did the Chamber start its voter education efforts?

Al The Institute for Legal Reform was founded in 1998, and we starter conducting
voter education campaigns in state Supreme Court and Attorneys General races in
2000.

Qr What are voter education campaigns?

Al Our voter education campaigns in Supreme Court and Attorneys General races are

conducted by the U.S. Chamber Institute for Legal Reform. TLR does not endorse
candidates, and we don’t give campaign contributions to candidate committees.
We don't advocate the election or defeat of specific candidates. Our voter
education campaigns are designed Lo educate voters on where the candidates stand
on vital issues.

Qur voler education efforts are governed by and comply with state election and
campaign finance laws.

Q: The Forbes articie says that the Chamber has garnered an 80% success rate
in state Supreme Court and Attorneys General races since 2004, is that
enrrect?

A We initiated our voter education efforts to combar the undue influence of the trial

bar on state Supreme Court and Attorneys General races, Since 2000, dozens of
Jjudges and AG’s have been elected who seek to restrain liability and put an end to
tawsuit abuse.
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The Chamber is on record as saving you’ve spent $100 million on legal
reform, is that number correct?

That's a drop in the bucket compared o how much trial lawyers and ATLA have
spent trying to protect the status guo since 2000, We are representing our
members in the public debate and we value our role.

How much money will the Chamber spend on Supremse Court races this
year?

we do not discuss how much we spend on our voter education activity.

How much money has the Chamber spent on Supreme Court races since
20007

we do not discuss how much we spead on our voter education activity,

Where is the Chamber conducting voter education programs this year?
Specifically, in what states and races? West Virginia? Ilinois? Mississippi?

Changing the legal environroent in those states is at the top of our list. We have
active programs in place to highlight the abusive legal systems in West Virginia
and Ulinois, tow of the states at the bottom of our state legal fairness rankings.
Mississippi just passed comprehensive legal reform that will help attract
employers to the state,

The husiness conunurity is united like never before and is watching all 43
Supreme Court and Attorneys General races very closely.

We typicaily don’t offer a lot of details on what races we are involved in because
the well-funded trial bar doesn’t hesitate to file retaliatory restraining orders or
civil lawsuits against the Chamber or its mernber companies.

Your voter education efforts are often in collaboration with other national or
in-state groups such as the Law Enforcement Alliance or the Voters
Hducation Committee, why?

U.5. Chamber of Commerce
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I'm not going to discuss specifically which groups we do or don’t work with but
our voter education efforts in the states are done in the name of the U.S. Chamber
or in partnership with local business groups or nen-profit organizations in a state
(note: TLR has never acknowiedged the names of any third party partner
organizations),

Several state and local Chambers of Commerce recently disavowed your
voter education efforts in the Washington State Altorney General race and
said your activity may have actually helped AG candidate Deborah Senn win
her Democratic primary. Why is the Chamber, a pro-business group,
invoived in a Democratic primary race?

Deborah Senn has a very anti-business track record, and the business community
wanted o take every chance to point that out to the voters of Washington because
an Attorney General who is anti-business can affect business investment
decisions. The lead Chamber in Washington State, the Association of
Washington Business, endorsed Senn’s opponent in the primary election. The
Voters Education Comymittee was not required to disclose its financial supporters,
did so voluntarily and the maiter of First Amendment rights is being fitigated in
state court.

We have received the letter from our friends at state and local Chambers, and are
addressing those concerns privately,
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Institute for
Legal Reform

Who We Are | Mission and Goale | Condact Us | Staff

Americs's legal arisls s puiting ermployess ol of work, ralging consumer
prices, driving dsﬂ n sharehoider value and bankrupiing compenies. Many
plalntiifs’ lewyers are explofiing faws i our legal svstem in search of lackpot
justice. Maanwhile, frivolous lawsu is, 6iog our z:suri&,, danying those most
deserving of justice their rght to a speedy trial,

it

The U5, Chamber institute for Legal Reform (ILR) is a national campaian,
representing the nation's business community, with the oritical mission of
making Ameriea's legal system simpler, falrer and faster for svervone.

SN DR R OTES Foundad by the U.S. Chamber of Commerce in 1598 o address the
country's lilpation a&xmwa LR §s the only national legal reform advocate
o approach rafonm {.,c.smg)m? mve%y focusing not anly on charsg;' g the laws,
bt afso on changing the lagal culure end the legisiators and judges that
craate that culfurs,

LR's program employs a cadre of tacfics to achieve is objectives, including
but not limited to) federsl and state legisiative reforms; voler education
efforts: public education campaigng, and grassroots activation, The ingtituie
alsw spearhsads a number of special projects 1o address unique Bigation
prablems ranging from activist state altorneys general to securities §gation
fraud.

Ve encourage you wy dodn us i the Bght o make our courts simpler, Tairer
and fzster for avervona,

A A
@RE005 LR Al Rights Reserved. HESE
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lichmond, Judy

From: U.S Chamber institute for Legal Heform [ILR @uschamber.com]
Sent:  Thursday, November 04, 2004 11:56 AM

To: Rickard, Lisa

Subject: 11/4/04 Legal Beform News

November 4, 2004

Legal Reform News

PRO-LEGAL REFORM CANDIDATES ELECTED IN 15 OUT OF 16 KEY RACES

The U.5. Chamber Institute for Legal Reform (ILR) worked closely with local chambers and other
supporters of civil justice reform to educats the public on the importance of having state judges and
afforneys cenerad who enforca the rule of law with integrity and impanrtiality. “The election of altorneys
general and state Supreme Court justices wha are commifted to a reasonable and balanced Hability
system will help make our legal system fairer for evayyone,” said Lisa Rickard, LR president.

Pro-egal reform candidates were elected in 15 out of 16 key races. In the most closely walched
judicial contest in the country, Judge Lioyd Karmeier, a pro-legal reform candidale, was elected to the
fllinois Staiz Supreme Courl in the state’s fifth district that encompasses Madison County, notorious for
its abusive legal system. In addition, pro-legal reform candidates also prevaiied in West Virginia,
Mississippi, Ohio, Michigan, Pannsylvania, Washington, Texas, Alabama and Indiana,

While the U5, Chamber maintained its policy of not issuing endorsements in presidential elections, it
ran a voter educaiion program in key presidentisl battleground stales, stressing legal reform issues
with its federation members. The Chamber also supported The November Fund, a 527 group that
raised public awareness in lowa, West Virginia, Ohio, and New Mexico about the dangers of the
growing political influence of the trial bar.

The Chamboer and ILR welcomed the voting resuits an four legal reform initiatives on state ballots in
California, Colorado and Nevada, These stale slection resulis will promote a simpler, fairer and faster
legal systern.  {IL2 News Helease)

The election of a Republican o ihe Hiinois Supreme Court on Tuesday was a disaster for the Madison
County plaintiff's bar, says longtime prosecutor Don Weber, Waeber, a nrosecutor for nearly 30 years
and one-time Madison County state's attorney, said Weadnesday that Lioyd Karmeier's defeat of
Dermocrat Gordon Maag foretells big changes in the county's court system.

Webear called Karmeier's victory a "cataclysm’ for personab-injury lawyers, and said the biggest impact
would be in the area of forum shopping in civil cases. Waber said he expected defense attorneys to

{1.5. Chamber of Commerce
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begin filing more motions to dismiss such out-of-state claims with the confidence that Karmeier will
agree fo hear their appeals.

Brad Lakin, of the Lakin Law Firm in Wood Rivar, where Maag once worked as a personal-injury
lawyer before becoming a judge, conceded on Wadnesday thal Karmeier's win posed nroblems for
trial fawyars in regard to venue. Jeff Cooper, managing partner with the SimmonsCooper personal
infury firm in East Alton, laid the blame for Maag's defeal on the medical maipractice issue. Cooper's
firm, along with its feading asbestos attorney, Randy Bang, donated aver $1 million to Maag's
campaign. {S1, Louis Post-Dispatch) '

JUDGE MAAG GOES 0 FOR2 N ILLINOIS - LOSES.SUP,REME COURT BACE AND BRETENTION
VOTE ' '

Judge Gordon Maag sufferad two defeats on the same day. The Democrat nominee for the Hlinois
State Supreme Court was soundly defeated by Republican Judge Licyd Karmeier for a seat on llincis’
Righest court. But voters in southemn llincis werent done sending Maag a message. In what many
political observars believe was a popular repudiation of Madison County trial lawyers, the prime
backers of his candidacy, Maag fost the retention vote for his spot on illinois' Fifth Appellate Court.

With 100 percent of precinets reporting in the 37 counties of the 5th Judiciaf District, Maag only
received 55 percent "yes" votes. He needed 60 percent to keep his position, Maag is the first
appeflaie iudge in Hinois to lose retention since voters were given the authority to make the call in
1864, His term expires Dec. 6. The Ulinois Supreme Court will appeint Maag's successor who will,
serve at least untii the 2006 general election. {lilinpis L eader)

PIHECTION' OF COURT

In a showdown over the future divection of West Virginia's highest coust, Democrat incumbent Justice
Warran McGraw fell to Republican Brent Benjamin in ane of the nasties! and most expensive judicial
races in the nation. Beating McGraw 53 percent to 47 percent, Benjamin became the first
nonincumbent Repubfican to win a state Sunreme Court seat since the 1920s.

The Charleston lawyer found allies in the state chamber of commerce, the state madicai assogiation
and Dor Blankenship, the chairman, chief executive officer and presideni of Massey Energy Co.
McGraw's supporters were largely trial lawyers and labor unions.

Benjamin and his backers styled the race as a referendum on whether McGraw halped form a majority
on the tive-member court they biame for insurance rates, heaith care costs and similar economic Hlis.
(The Dominion Posty

MCKENNA READIES TO BECOME WASHINGTON'S ATTORNEY GENERAL

Just as she did before the primary, Democratic attorney general candidate Deborah Senn faced a
harsh advertising attack leading up to Election Day ... and Senn was walloped. Repubiican King
County Councilman Rob McKenna collected 52 percent of the vote to Senn's 44 percent, making him
the next ocoupant of the state's second-most-powertul office.

Senn's record as insurance commissioner from 1993-2001 became a major issua in the campaign,

Hage 2 ot 4
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with most newspapers endorsing McKenna and reminding volers that the market for individual
insurance collapsed on Senn's waich. She often fought with the companies she requiated, though she
insists she was meraly standing up to powerful special interests. Pro-business groups pourad maney
into MeKenna's campaign. Just betora the pAmary, one group launched an ant-Senn TV ad sriticizing
her tenure as insurance commissionar. Leading up to the general efection, Senn again faced attack
ads about her record. {Associated Press)

5 . -

Access to the full text of this article requires a subscription. The following is a summary of the article
and a link to the sfory's Web page.

California voters Nov. 2 approved an initiative, Proposition 84, that fimits private lawsuits that can be-
filed under the state's Uniair Competition Law, Business and Professions Code Section 17200, MNearly
59 percent of the alactorate vnted in favor of the measure, according io the statewide election results.

Under Propasition 64, private individual claims can he filed only if the plaintiff suffers an actuat injury
and financial or property Joss as a result of an unfair business practice. The measure also reguires
private claims to comply with the procedural requirements aoplicable to class action lawsuits. 1t allows
only the state attorney general or local government prosecutors o sue on behalf of the general public
to enforce the laws and limits the use of monetary penalties racovered by govermnment prosecutors
enforeing consumer protection laws. :

The California Chamber of Commerce, small buginess associations, tort reform groups, and the
California Assaciation of Motor Car Dealers put the initiative on the baliot contending i was needed to
prevent 'shakedown” lawsuits. Proposition 54's supporiers, who inciuded Gov. Amold
Schwarzenegger (R), argued the measurs was needad 1o close a loophole in the Unfair Compertition
Laws that allowed aitorneys without any clients or evidence 1o sue small businesses for thousands of
dollars. (BNA Daily Report for Executives)

MALPRACTICE CAP MAY BE REVISITED IN NEXT OREGON LEGISLATURE

Voters narrowly defeated Measure 35, a proposal ta cap jury malpractice awards for non-economic
damages, but the head of a rural health group favoring a cap said the issue likely will be revisited by
the Lagislature. Opponents said solving the nroblem of doctors’ soaring insurance nremiums should
not lirnit patients’ rights to damages and called for a joint affort with Measure 35 proponents to find a
solution. '

With 95 percent of the votes counted, 838,673 people had veted no and 819,883 had voted for the

can. The measure would have amended the Oregon Constitution to limit awards for non-aconomic
damages such as pain and suifering to $500,000, hut woutld not have affected medical expenses or
lost wages.

E.E. "Ed" Patterson of the Oregon Rural Heaith Association satd gatting the Legislatura o pass an
insurance reform law that satisfies the Oregon Constitution is a high priority for his group. He said
keeoing doctors, especially high-risk specialists such as obstetricians in rural areas, already is a
problem.

"Tmera's no question that we will be szeing babies dead or dying because of it" as more doctors leave
rural communities, he said. (Associated Press)

Page 3 oi'd
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Legal Reform News Is sent as an exclusive service to friends of the U.S. Chamber Institute for Legal
Reform,.

Hyou do not wish to receive this déi!y_digest of timely information, please reply with the
word REMOVE in the subject line or glick here.

For other requests, please a-mail dr@uschamber.com
Mailing Address: 1615 H St. NW, Washington, DC 200672

Visit us online at hitp://www.legalreformnow.com/
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Engstrom, Robh

Alex Bellone [Alexandra @pos.org)
Monday, September 13, 2004 3:57 AM
Engstrom, Rob; ann @ mocordandeo.com
hil@pos.org; lori@pos.org

Washington State Dem Primary

Attachment (04767 Washington
aformation. (747 B.. AG_Interview ...
Good Morning,

Please find attached the interview schedule for the Washington
Statewide survey that finished last night.

he very close.

Bill is travelling right now but he will dig inteo the data more later
roday and I am ploughing through the ocpen-end responses right now so
we'll follow up with more analysis a litfle later on.

Please remember that the sampling on these surveys was done based oif
previous Dempcrat primary voting behavior and as always in thils king
of situvation there is the possibility that the composition of these
voters shifts. However, if Tuesday is similar to previous elections
it mhould be close.

Thanks, dlex

Alex Bellone

Prodject Director

public Opinion Strategies
hotp: //www . pog.org

{703y B36-7645
alexdpos. org

Public Opinicon Strategies is proud to have won the 2002 "pollster of the Year"
award from the American Association of Political Consultants.

1.5, Chamber of Cammerce
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SUPERIOR COQURYT

OF WASHINGTON FOR KING COUNTY

V3.

i RS
VOTERS EDUCATION COMMITTEE, a
Washington nonprofit corporation;
BRUCE BORAM, an individual;
VALERIE HUNTSBERRY, an individual,

Plaintiffs

WASHINGTON STATE PUBLIC DISCLOSURE
COMMISSION; MICHAEL CONNELLY,

JEANETTE WOOD,

FRANCIS MARTIN,

EARL TILLY, and JANE NOQLAND,

Commissioners

of the Washington

State Public Disclosure Commission
in their individual capacities,

VICKI RIPPIE,

Executive Dirsctor

of the Washington State Public
Disclosure Commissiocn, in her
individual capacity, and CHRISTINE
GREGOIRE, Attorney General of the

State of Washi

ngton in her

individual capacity,

And

DERORAH SENN,

Deposition of:

Defendants

Intervenor

Washington,

Wednesday,

STANTCN ANDERSON

No. 04-2-23551-1

SER

L.C.

January 12,
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State of Washington?

A, I don't really know what it invites and,
you know, I don't know certainly what the viewers,
their viewpoint would be. I mean I think, I just --
L'm not capable of responding to that.

0. Do you think it challenges her integrity?

L. No, T think it deals with her record. I

don't think it had anything to do with her integrity.

Q. The first sentence deals with her record?

A, think the ad deals with her record.

0. Does the first sentence deal with her
recorg?

MR. BURCHFIELD: Object to form,
argumentative,

THE WITNESS: Not directly.

BY MR, WITHEY:

Q. Okay. WNow later in this, in Exhibit 11
there's the use of a word cover-up, that Deborah Senn
tried to cover-up the deal from the legislatures; do
you see that?

AL

bt

do,

Q. And do you understand what the dictionary
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have been inappropriate for him to uce

the reasons you dust testified about?

A No ~-
MR, BURCHFIELD: Object. Same objections.
MR, WITHEY: That does it.
MR. BURCHFIELD: Hypcthetical question.
BY MR. WITHEY:
Q. Go ahead.
A. Lock, it's not appropriate for me to say

whether my boss said gomething rightly or wrongly.

IT'm more comfortable when T discuss this

issue describing it the way I've described it

Q. And I take 1t by that token then,

then the

Chamber and the Institute don't kind of keep track of

whether pro legal reform candidates win cr lose

elections, correct?

MR.

BURCHFIELD: Same objecticns.

THE WITNESS: We do keep track of those

races in which we're involved.

BY

MR. WITHEY:

0. Would it be apprepriate for an employse of

the U.3. Chamber or the Institute to identify with a,
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quote, unquote, pro legal reform candidate saying we
won if the only effort of the Chamber was to do vober
education?

ME. BURCHFIELD: Same objections,
hypothetical,

THE WITNESS: I don't think it's
inappropriate. Certainly we as individuals can be for
or against a particular candidate. And it's certainly
human nature as you become involved in a voter
education activity, there are pro business candidates
and those candidates that we think are anti-business.

And, vyou know, cur, our objective here is
tc promote the legal reform agenda and to promote
business candidates, at least with respect to the
objective of allowing the voters in a particular State
to have knowledge of that fact.

So it doesn't surprise me that I may have
said at some point in time we, as opposed to a
particular candidate. I think thal's a distinction
without a difference.

BY MR. WITHEY:

Q. Right, because one of the purposes of the
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MR. BURCHFIELD: Object -~

MR. WHITE: Objecticn, objection to the
extent it calls for a legal conclusion.

BY MR, WITHEY:

Q. You can answer it.

A. You know, I'm not naive enough to sit here
and say that at a personal level I didn't care who won
that election, so, and I'm not either -- I'm not going
to say that I don't believe that cur voter education
activity might not impact how a particular voter
votes, one way or the other.

Indeed, you know, ocur activities may have
caused somebody to vote for Senn., I don't know the
answer teo that. But it seems to me what T can say
with certainty 1s that what we were trying to do was
to raise the profile of cur issues and encouraged
people to vote., How they voted I'm not cgoing to
speculate because I don't know.

BY MR, WITHEY:

O. And how did, when you say our lssues, what
issues are you referring to?

A, We are talking generally about the legal
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BY MR, WITHEY:
oL Handing you what's been marked as
Exhibit 31 bearing the bates number Chamber 9500,
Is this document from the .5. Chamber of
Commerce a wire reguest indicating the amount of
1,500,000 dollars golng from the U.S. Chamber to the

Voters Education Committees?

AL Yes, sir.
Q. Was that -- how was that expenditure
funded --

MR. BURCHFIELD: Object to form.
BY MR. WITHEY:
o -= by the Chamber?
MR. BURCHFIELD: Object to form.
THE WITNESS: T don't understand your
question, how was --
BY MR. WITEEY:

Q. As I understand it there's an expenditure
of 1.5 million dollars reflected in this wire
transfer, correct?

MR. BURCHFIELD: Object to form.

THE WITNESS: Yes.
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Q. Okay. And as I understand prior testimony
and your testimeny, the funds for this, even though
they may have come cut of that particular account,
were the general funds raised by the Chamber as
opposed Lo ralsed specifically for Legal Reform; is
that correct?

ME. BURCHFIELD: Well object to form and to
the characterization of prior festimony.

You may answer,

THE WITNESS: No, that's not correct.

BY MR. WITHEY:

Q. Okay. Explain it to me, how does this
work.

A The Institute for Legal Reform is a
wholly-owned subsidiary of the U.S. Chamber. It has
its own Board of Directors, its own governance
processes, and 1t raises 1ts own funds.

And the Chamber administers, gives
administrative support to the ILR and provides
accounting and other kinds of financial and accounting
support to the ILR, so what this would indicate is

that this would be a credit against those funds being
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held by the Chamber that had been raised for the
Institute for Legal Reform.
0. Sc who's on the Board of Directors of the

Institute for Legal Reform?

MR. BURCHI'IELD: Object to form and beyond
the scope.

THE WITNESS: You know, I can't sit here
and list all the members. It's a fairly significant
Board.

BY MR. WITHEY:

0. List the ones that you recall.
B. Tom Donahue, Stan Anderson, Lisa Rickard,
Q. Those are the only ones you remember?

ME. BURCHFIELD: Object to form and beyond
the scope.

THE WITHNESS: Yeah, frankly, yes. The --
yveah, I believe that that informaticn is somewhere
publicly available, I just don't remember it off the
top of my head.

BY MR, WITHEY:

Q. How many members are there of the Board of

Directors of fhe Institute?
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scope of any of the topics to the degree the guestion
is asking about the general funding activities of the
Chamber versus the funding related to these particular
ads. That strikes me as a substantial difference.

But, Mr. Anderson, 1f vyou can answer that
in your personal capacity, please feel free to do so.

MR, WITHEY: We are going to be here
until 5.

MR. BURCHFIELD: I get paid by the hour,
Counselor, that's not an intimidating fact to me.

THE WITNESS: I'm not geoing to answer that,
either, because in elther capaclty in which I'm
eppearing teday, it is a long-standing policy cf the
Chamber that we don't discuss how much money was
raised, where the money was spent, what the size of
cur budgets are and I'm not going to discuss those
issues today.

BY MR, WITEEY:

0. Did either the Chamber or the Institute, to

your knowledge, refer toe the race in the State of
Washington, the tier 1 race, as you've put if, in

ralsing any money for the Institute in the year 20047
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0. And so the, as I understand it then, if you

ralse money at the U.5. Chamber for membership dues,

it goes into that account, ccrrect?

A. Yes.

0. And if you raise money for the Institute
for lLegal Reform for whatever reason, it also goes

into that consolidated account, correct?

MR. BURCHFIELD: Object to form and beyond
the scope. But you may answer.

THE WITNESS: AL some point, yes.

BY MR, WITHEY:

Q. Okavy.

A But my point is that they are separately
accounted for, so 1f I railse a deollar for ILR and then
I spend that dollar, that's the dollar I['m spending is
the dollar I raised.

Q. Well as I understand this letter it says
the donation to the VEC, that's the 1.5 million dollar

expenditure we've been talking about, correct?

A. Yes.
Q. Was debited to the ILR's budget?
A Yes.
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0. Correct?
A, Yes.
Q. Okay, sco that means that -- well what does

that mean, when you say debited to their budget, what
doaes that mean?

A, That means that that's a charge against the
ILR's budget that we had for the year that is being
administered by the Chamber.

Q. Ckay. And as I understand it then,
whatever ls deblted to the budget cannot exceed the
amount of funds that the ILR raises in its fundraising
efforts, correct?

MR, BURCHFIELD: OCbiject te form.
You may answer.
THE WITNESS: That's a complicated
question.
BY MR. WITHEY:
Q. Well then I expect a complicated answer.
MR. BURCHFIELD: You won't be disappointed.
THE WITNESS: The Chamber approves the ILR
budget every year and, you know, some years the amount

of money raised for the TLR exceeds the amount of
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Q. Yet they would be on the best basis to
determine whether thers was damage done in Washington
State; fair enough?

MR. BURCHFIELD: Same objections and lack
of foundation.

THE WITNESS: Well I think it depends on
your criteria and definition of damage. You know, I
think wvarious corganizations have various perspectives.
We have a national perspective., Local organizations,
which I have the greatest respect for, have different
perspectives. Oftentimes, you know, local Chambers
have differing relatlionships, much closer
relationships to elected officials of those States
than the national Chamber does.

So, we have a program at the national
level, That is a naticnal program and so from tlme to
time we may engage in activities that are not fully
disclosed at the time to the local Chamber,

BY MR. WITHEY:

0. Is that the customary rule, that 1if the
Institute engages in what yvou call wvoter sducation

campaigns in a particular State that the local
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incredibly open-ended. I mean if -- do I inform my
Board from time to time of the activities in which we
erngage ourselves; yes.

BY MR. WITHEY:

0. No, no, all right. Let me rephrase the
guestion. I tried to exclude the U.S5. Chamber, I
didn't deo it.

A, Okay.

o. Other than informing people that are
employed by the U.S5. Chamber and the Institute and the
vendors that were contracted with on this project and
the individuals within the Voters Education Committee,
who else was notified, if anyone, that the
U.5. Chamber was funding the anti-Senn ads?

MR. BURCHFIELD: Same objections.
THE WITNESS: In the State of Washington.
MR. WHITE: Objection.
BY MR. WITHEY:
Q. In the State of Washingfon or anywhere?
MR. WHITE: Objection to the form of the
guestion, both the first one and the second one.

BY MR. WITHEY:
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1 o, Go ahead.

2 A, Well T tried to respond to that. There

3 is -- let me bifurcate the answer. T don't think in
4 the State of Washington we notified anvbody else,

5 Nationally, as I was attempting to say, we -- I keep
6 my Board, the ILR Board, informed of those decisions
7 and we would inform the election task force of

g ultimate decisions with respect o what elections we
9 were going to be engaged in and certainly senior
10 management of the Chamber would be informed of what
11 elections that we were going te engage in voter
12 education activities.

13 Q. All richt. Anybody else that you informed
14 of this, that the Chamber or the Institute was funding
15 this particular ad?
16 MR. BURCHFIELD: Same objections.

17 BY MR. WITREY:

15 0. Other than who you'wve already mentioned?
19 MR. BURCH¥IELD: Same objections.
20 THE WITNESS: Well there may be but it's so
21 open-ended, I just can't, you know -- there may be,

22 but T don't recall at this point anvbody else.
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September 16, 2004

Mr. Stan Anderson, Chief Legal Counset
11.8. Chamber of Commerce ‘
1615 H StNW

Washington DC 20062

Dear Mr. Anderson:

As you are aware, the members of the Public Disciosure Commission recently found that
Voters Education Committee committed multiple apparent violations of the public
disclosure act, specificaily failing to register and report as a political committee and
concealing the identities of the source of funds and vendors paid, and voted to refer the
matter to the Office of the Attorney General for further action.

Voters Education Committee sponsored television advertisements opposing Deborah
Senn, a candidate for Attorney General, and failed to report 1is activity to this agency,
even afler requested. Afler a tawsuit was filed on Friday, September 10, Voters
Fducation Committee agreed to register and report as a political committee.

When Voters Education Committee filed its contribution report on September 12, 2004,
the 11.8. Chamber of Commerce was reported as the source of the $1.5 milkion used to
pay for the advertisements. However, subseguent articies have appeared in local
newspapers that have quoted you as saying the actual source of the funds was the
Institute for Legal Reform. In an article that ran ip the Seattle Post-Intelligencer on
September 14, Steve Leahy, President of the Greater Seattle Chamber of Commerce, 18
quoted as saying he bas heen assured that the funding for the ads did not come from
membership dees. These quotes has led to much confusion. Where did the funds
originate? '

We would appreciate your taking the time to answer the following questions:

Were the funds from the Chamber or from the Institute?

1¥ membership dues were not used, then what funds were used to pay for the ads?
Was there a special assessment paid by members shat was nsed to pay for the ads?
Was a special solicitation made to assist with the payment?

Did either the Chamber or the [nstitute receive Tunds from other persons in order
to pay for the ads?

a3 ot

oo

1.5, Chamber of Commeyce

000726




Stan Anderson
Page 2

I would appreciate 2 response by September 27, 2004,

If you have any questions, please feel free to contact me at 360-753-1981, or by e-mail at
sharris@pde.wa.gov.

Sincerely,.
f

I

\ ] _
Py J
_‘WJMWJ (SO
! Susan Harris

Assistant Director

c: Linda Dalton, Semior Assistant Attomey General

1.5, Chambey of Commercs
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CHAMEBER OF COMMERCE

OF THE

UUNITED STATES OF AMERICA

1615 H STREET, N.W.

WaspIiNcTOon, D.C. 20062-20040
2RZ/A63-5337 ¢+ FAX 2D2/463%-5346
shokat@uschamber.com

STEPHEN A. BOKAT
SENIOR VICE PRESIDENT
AND GENERAL COUNSEL

September 27, 2004

Ms. Susan Harris

Assistant Director

Public Disclosure Commission
711 Capitol Way

Room 206

Post Office Box 40908
Olympia, WA 98504-0908

RY FAX AND OVERNIGHT MAIL

- Dear Ms. Harris:

I am responding to your letter dated September 16, 2004 to Mr.
Stanton D. Anderson in which the Public Disclosure Commission (PDC)
asks a series of questions concerning the source of fanding of 1ssue
advertisements sponsored by the Voter Education Committee (VEC). Mr.
Anderson has been out of the country for the past week and will not retum to
the office until September 30th. o

With regard to your inquiries, press reports indicate the VEC’s issue
advertising campaign is the subject of two pending lawsuits, one in Thurston
County and one in King County. One of the issues m dispute is whether the
VEC was required to register with the PDC and disclose its contributors or
expenditures. It is the U.S. Chamber’s position that the VEC was at no time
required by any Washington Jaw or regulation to do this. Accordingly, until
there is a final decision to the contrary, we question whether it Is appropriate
for the PDC to inguire inte the 1.S. Chamber’s role as contributor to the
VEC. The fact that the VEC voluntarily registered and disclosed the U.S.
Chamber as a contributor does not alter this conclusion.
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That being said, I am providing the following background information
‘0 an effort to reduce the confusion you allege has arisen from various press
reports. Please be advised that the U.S. Chamber Institute for Legal
Reform (ILR) is a separately incorporated affiliate of the U.S. Chamber of
Commerce. For ease of administration, the- U.S. Chamber maintains one
consolidated bank account for itself and all of its direct affiliates, including
TLR. The funds transferred to the VEC came from that combined account. |
The donation to the VEC was debited to ILR’s budget. There was no specia%
assessment paid by members that was used to pay for the ads, no special
solicitations were made to assist with the payment, and neither the Chamber
nor ILR received earmarked funds from other persons in order to pay for the
advertisements at issue here.

Sincerely,

Az

Stephen A. Bokat

ce: Stanton D). Anderson






McBride, Sean

From: Navid Postman [dpostman @seattletimes.com!
Sent: Tuesday, September 21, 2004 4:40 P

To: MeBride. Sean

Subject: Chamber letter

here's bthe e,

Septembeyr 16, 2004

Mr . Thomas J. Donohue
dent and CEO

11.5. Chamber of Commerce
1615 H Street, NW
washinghton, DC 20062-2000

Pre

Daar Tom:

ne chambers of commerce in Washington, we worl roliaboratively bto strengthen our state's
economy and Co represent business interesks at the local, regional and state levels. We
have also worked succegsfully with the U.5. Chamber of Commerce over the years on national
business prio ez such as trade policy and transportation funding. Continuing our good
working rela nehip is deopardized by the recent revelations that the U.g2. Chamber’'s
Inetitute for Legal Reform dumped $1.5 million into the “Anti-Deborah Senn ad Campatgn”
withour our prior knowledge and, more importantly, without any arrempt to consulb us aboub
the wisdom of such an effort. In the final analysis, disclosure of the funding source for
this ad campaign, only after legal action was threatensd, becama the singular focus of our
pring and elecrronic media, completely diverting the public’s atrtention that would
otherwise have been focused on the different aftributes and records of the two Demccratic
randidates for Washington state Attorney General.

The events of last weekend, when disclogure of the ad funding source was made public,
presented serious rradibility problems for rhoge of us who have tried to be good partners
ith the U.2. Chamber of Commerce and are working very hard to brand the chamber name as &
positive force for change in our communities, state and region. We believe business has an
impoertant and legitimate role to play in the formulation of public policy. It ahould be
done in a Forthright, public and transparent manner that enhantc yather than undermines
the legitimacy of our democratic process.

We have developed some solld grassroots, public policy and political action programs,
which are having a positive impact in a traditionally very independent and populist state
where citizens and voters measure us clogely by what we say and do.

Washingtonians don't like surprises or what they perceive as outside interferance.
Unfortunately, that is what has happened with this ill-advised ad campalgn.

Therefore, we wanbk Lo reglster our strong Aigsatisfaction with the campaign itself as well
ag the complete lack of cansultation and communications with us on behalf of the U.S.
Chamber of Commerce. We dngistc that you include us in the decision-making process when it
momes to state and local issues just as we work with veou on isguss at the federal level
which are vital o our state, region and naticonal compebitlveness and survival.

T
ratationship and realize that a good partnership refquires recognition that we have vital
roles in the effort to strengthen our chamber fedaration.

rough our signatures on thig letrer, vou will see 1L as an opportunity Lo strengthen our

Finally, we reguest a mesating with you to discuss ways in which we can develop a more
viable partnership in the future fox the benefit of the business community we serve.

Thank vyou anc we look forward to your responsc and plan Ko remedy this serious and
troubling situatlon.

sincerely,
1.8, Chamber of Commeree

201062
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Leavitt, Marnie

From: Engsirom, Rob

Sent:  Wednasday, Seplember 15, 2004 2:27 AM

Tao: Anderson, Stan; Rickard, Lisa; 'sandersoni@mwe.com’
ceo: Shaffer, Judy '

Subject: wa resulis

At this poind, with 54%, of the vote reporting, we are down 54-46%. | think it will tighter up a bit, but it is unlikely
that we can pull it out. Interestingly, we are winning King County (Seattle} by 4k votes right now and there are
more coming in. Seattle is where we got the most media coverage, We are going back in the field to do a survey
and provide options should a general election program be appropriate.

1.5, Chamber of Commerce
M08
1272172904
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Richmond, dudy

From: Richmond, Judy

Sent: Wadnesday, Seplember 15, 2004 7:59 AM
To: Engstrom, Rob

Subject: HRE: waresults

Tracking: Recipient  Delivery Read
E;mstrom, Rob Delivered; 9/15/2004 7:59 AM Read: 9/15/2004 B:32 AM

Late night for you.
----- Original Message--—---
From: Engstrom, Rob
Sent: Wednesday, September 15, 2004 2:33 AM
To: Richmond, Judy; Bokat, Steve
Subject: wa results

Judy and Steve,

Wae are down 54-46 right now with just over 50% of the vote in. tthink we'll close, but not enocugh. Tough race, thanks
for alt your heip. M is appreciated.

Rob

1.5, Chamber of Commeres

060920
12/17172004






Engstrom, Rob

Page L of ]

From: Scofl W. Reed [sreed@chesenterp.com]
Sent: Monday, September 13, 2004 7:22 AM
Ter Engstrom, Hob

Subject: Re: wa

Be glad to. Easy.

To: Scott Reed (E-mail)

Sent: Friday, September 10, 2004 8:06 PM
Subiject: wa

1272172004

Cut the deal on wa....... we're good. Everyone here is cool, nead your help reinforcing that being this
aggrassive and going after bullies ke her is what makes us a player and is recognized and geifs us respech.
Can you help reinforce with this? thanks again for your guidance.

11.5. Chamber of Commerce

600843
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From: Engstrom, Reb
Sant: Wednesday, September 15, 2004 1:07 AM
To:  Engstrom, Rob

IR Members,

The U. 8. Chamber Institute for Lega! Relorm has been engaged in an aggressive issue advocacy campalgn in
the Washington Stale Atlorney General Demoorat primary that was held tonight, The campaign fosused on the
extreme anti-business record of former insurance Commissioner Deborah Senn in her campaign against former
Seattle City Atlorney Mark Sidran.  Senn defeated Sidran tonight sxoex,

The campaign that was undertaken drew significant altention, particutarly in the Seattls media market where
Sldran beal Senn xx-xx.

The race lor Attorney Genaral in Washington Stale will remain a priority for tha Chamber. Deborah Senn's
consistent record against business wiit be highlighted throughout the Fall and we wil conlinue to make our voice
heard on behalf of our membaers,

L8, Chamber of Commerce
000077
12232004






TO:

FROM:

RE..

DATE:

STRATEGIES

Turning Quesiions Into Anywers,

MEMORAND UM
INSTITUTE FOR LEGAL REFORM
BILL MCINTURFF AND LORI WEIGEL
KEY FINDINGS FROM A SURVEY OF WASHINGTON VOTERS

OCTOBER 12004

I'ublic Opinion Strategies is pleased to present the key findings from a survey of voters in the genera!

election

in Washington among N=400 “likely” voters throughout the state (margin of error + 4.9%),

Interviews were collected September 28-29, 2004,

KEY POINTS

As we move into the general election climate, Senn has a lower name identification (71%) than
with core Demaoerats AND she has basically a ene-to-one favorable-to-unfavorable ratio {27%
favorable and 24% unfavorable). And, while just about half of the electorate have heard of
McKenna (49%), just 21% have an opinion (15% favorabie and 6% unfaverable). MeKenna and
Senn are tied on the initial ballot. Thirty nine percent (39%} say they would vote for McKenna
and 36% for Senn.

As voters learn more rbout both candidates they are inclined to side with McKenna, He wins the
final baliot handily 51% to 36%, after the contrast messages. While positive messages about
MeKenna help move voters, as we saw in our previous Democratic primary work, the knock-cut
really comes in eroding the foundation of Senn's record.

In addition, elmost one fifth of voters {19%) ars undecided on the initial baliot. McKenna needs
to increase his name recognition in Seattle (51% “total heard”, 49% never heard™), and educate
voters on his intentions to crack down on crirninals, on issues such as car theft, identity theft and
electyonic junk mailers,

Although vaters who moved to support McKenna on the final baliot found the message about
limiting frivolous lawsuits the most compelling positive reason to vate for him, this is a core
Republican message and does not work wel] among Democrat voters, (45% of Republicans say
this message makes them “much more likely” to vote for McKenna, compared o 13% of
Democrats). It appears that overall there is little room for a focus on legal reform in this debate
as it scores just six percent (6%) as most important issus for the state.

1.5, Chamber of Commerce

QD 1186






PUBLIC OPINION
STRATEGIES

Tursiing Quesiions o Answers,

MEMORANDLUNM
TO: INSTITUTE FOR LEGAL REFORM
FROM: BiLL MCINTUREF AND LORI WEIGEL
RE.: KEY FINDINGS FROM DEMOCRAT PRIMARY VOTERS SURVEY STATEWIDE

IN WASHINGTON

DATE: AUGUST 16, 2004

Public Opimon Strategies is pleased to present the key findings from the first phase of research in
Washington among N=350 “likely” Democrat primary voters throughout the state (margin of error &
5.24%). Interviews were coilected August 11-12, 2004,

THE BOTTOM LINE

Deboral Senn errters this race with a basic name awareness advantage over Mark Sidran.
Hawever, as voters learn mare abou! each candidate, they are more inclined to side with Mark
Sidvan. Erasing the name advantage certainly helps [less than half (44%) have heard of both
candidates and fully one guarter {25%) have heard of neither candidate right now}. What also
helps is pointing out Sidran’s relevant experience as a prosecutor and City Attomey for Seattle -
as voters make the link that Senn simply doesn’t have that kind of legal experience.

However, the knock-out really only comes in croding the foundation of Senn’s record. She says
she has been tovgh against insurance companies, but guess what? She actuatly made sweetheart
deals and made mislakes that led to uninsured families NOT being able to get insurance with
reputable companies,

There's a real opportunity to add some definition to this race. Almost one third (31%) of voters
are undecided m the initial baliot. Sidran needs to increase his name recognition and educate
voters on his City Attorney record — particularly his work on cleaning up the city.

However,Senn has been smart in linking herself 1o Gregoire who has a bandy lead on the
cubernaterial ballet (55% to 26% for Sims), and in taking an activist approach againgt companies
- legal reform has NO place in this debate. Key voter groups like Seattle women only move when
they are educated on Senn’s record as Insurance Comrmssioner.




KEY FINDINGS

The main issues for Washington Dewmocrar primary voters are making healthcare more affordable
{38%), improving public schools (28%4), and attracting new jobs and businesses (1 9%). Limiting
the number of frivoious lawsnits and lowering malpractice costs w0 keep good doctors in the state
are not top-of-mind issues. Besides fighting crime and illegal drugs, Washington Democrat
primary voters believe that the top prievities of the Attorney General are enforcing environmental
lavws and prosecuting poliviers (20%), protecting consumers agamst price gouging by gasoline
nroducers or prescription drog companies (an issue which Senn hag made a haltmark of her
campaien - 18%) and protecting batersd women and abused chldren {17%).

L egal reform - even medical malpractice issues - sre NOT on the map n s race.

The Candidates:

i Deborah Senn is better known than Mark Sidran overall (69% and 50% name 1D,
respectively) and among all voter sub-groups. The only sub-group that Sidran enjoys
comparable name recognition to Senn 18 among voters m King county, Sidran’s home
base where he has served as Seattle’s city attorney. Among King county voters 83%
have hearé of Senn versus 78% who have beard of Sidran. The open-ended comments off
the first ballot test demonstrate that the advantage of name 1D is the main reason for her
lead over Sidran on ths ballot.

2 Meard of

Media Market Senn Sidran
Portland % 17%
Seattle 5% 614%
Spokane 68%: 0%
Yakima 40% 12%
King Coumnty 83% TE%
3 However, while Senn enjoys the name 1D and initial ballot lead, both candidates still

e
have work 1o do to increase their name recognition. One quarter (25%) of the respondents
have not heard of either candidate.

L3 Among the 30% of voters whe have formed an opinion of Sidran, he has a 2:1 favorable-
to-unfavorable image ratic (21% favorable, 9% mfavorable). He fares better among
oider men (26% favorable. 9% unfavorable) and Strong Democtat men (30% favorable,
9% unfavorable). Noticeably, among voters in the King county area who know Sidran
best, be has lower than s 2.1 faverable-to-unfavorable ratio (38% favorable, 22%
unfavorable),

[ Senn enjoys almosta 3:1 favorable- to-unfavorable image ratio overall among the 47% of
Democerat primary voters who have fermed an opinion of her, (35% favorable, 12%
unfavorable). She fares better among Liberal Democrats (40% favorable, 12%
umfavorable), and the Spokane media market (25% favorable, 0% unfavorable).

Public Opinion Strategies Page 2
WA Primary Voters Key Findings Aug 16, 2004
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The Ballos:

X Debarah Senn leads on the iuitial bailot by seven points (37% Senn, 30% Sidrand, with an
additional and significant 31% undecided. The level of vote imtensity Tor each candidate
is basically the same — 14% of voters say they will “definitely” vote for Senn whiie 13%
say they will “definitely” vote for Sidran.

i Gender is playing a ole m this tace. Sidran has 4 four point advantage among men (39%
10 34% Senn), while be {rails by 14 points among women (24% try 39% Senn). (Please
note that wamen usually comprise 56%-61% of the Democrat primary ternout). The real
battleground among women is in the Seattle media market, as outlined below, Moreover,
among teachers” tnion households, Sidran is behind by 29 points (18% 1o 47% Semn).

5:! Across madia markets, as you might expect, Sidran fares best in the Seattle marlket {and
K ing County), where he is better known:

04 On Initial Ballot

Media Mariket Senn Sidran Ditf

Portland 57% 14% -43%
Seattle 33% 36% +3%
Spokane 55% 0% ~46%
Yakima 31% 18% -13%
King County 31% AT% +16%
Seattle Men 32% 43% +11%
Scattle Women 33% 30% -3%

3 11 fact, name recognition is driving Senn’s jead at this time. Amonyg the 445 of voters
who have heard of both candidaies, Sidran has a 19 point lead (51% Sidran to 329%
Senn and 17% undecided).

2 The other important dynamic is the top-of-the-ticket gubsrnatorial race. Senn appears to
have been successful in Hinking horself to Gregoire, Among the majority of Democrat
primary voters who choose the current Attorney General Christine Gregoire for
Governor, Sermn has a ten point lead (31% Sidran, 41% Senn). Among those who choose
Simes, the situation is reversed (41% Sidran, 12% Senn)}. Gregonre’s image mmong volers
who are undecided on the Attorney general primary race is a solid 9:1 ratio {63%
favorable, 7% unfavorable).

L Those voters who say they will vote for Sidran cite thiee main reasons in the open-ended
question following this ballot: 1) They like his track record and previous work; 2) they
are move familiar with Sidran than Senn; and 3) his experience as a prosceutar and his
work in Seatile makes him better equipped to do a good job as Attoraey General than
Senn. Some voters also expressed dissatisfaction with Senn’s performance as Insuraice
Conmissioner:

Public Opinion Strategies Page 3
WA Primary Voters Key Findings Ang 16, 2004



GENDER: Male/Emp AGE: 45-34, COUNTY: Grays Harbor
His experience as cify atforney. The lack of experience that Deborah brings to job and
think Mark will he more aggressive on consumer affuirs. Nothing else.

GENDER: Male/Emp AGE: 55-64, COUNTY: King

One. he is @ proven adminisiaior. Two, he will reform the Attorney Generals office and
imake sure we do not lose bie lawsuits. fn other wards he will run the depariment
projeriy,

GENDER: Male/Retived AGE: 65+ COUNTY: King
1 don't kmow. More famifiarity. Just o litile better impression of him over Deborakh.

GENDER: Male/Emp AGE: 45-54, COUNTY: King

Dehorah, when she insurance commissioner [ wesn ‘t happy with her and Tdon't woant io
see her move up is all. Mark is up for Ciry Council he did a wood job und he seems 1o me
he is ready to move up. He did a good job on the Ciry Council and 1 like his views. That's

all
O Those respondents who say they wonld vote for Senn on the mitial hallot

overwhelmingly cite name recognition and a superficial awareness of her past work as
tnewranes Commissioner, indicating that her support is fairly soft. A majority say they
have simply heard more about her, or they are more familiar with her than with Sidran.
A few choose her based on gender. A handful of Senn voters regard their vote as against
Sidran, more than for Senn.
GENDER: Male/Emp AGE: 315-44, COUNTY: Pierce
Mostly heard her speal and {'m familiar with her. That's it. Naot familiar with Sidran.
GENDER: MulesEmp AGE: 45-54, COUNTY: Kitsap
{ believe she has been a real good insurance commissioner. [ think that's it
GENDER: Male/Emp AGE: 45-54, COUNTY: Yukima
It's just that { fmow a little about Senn and her background, and ! know nothing of Sidran
or his issue positions. | really can’t say that I'll actually vote Jor Senn, e jusi never
heard of the other gy
GENDER: Female/Emp AGE: 55-64, COUNTY: King
Women know kow to et things done. She's a woman and she would have had a lot more
obsiacles then him. Women can see the whole picture, while men see just one thing. .
GENRER: Female/Emp AGE: 65+ COUNTY: Shagit
Because | didn't like the things hie institured in the city of Seaitle, That's it 1 dicdn't like liis
no panhandling. He tried o get vid of the homeless. 1 domn’t kmow that much about
Deboreh Senn though, That's it
GENDER: Male/Emp AGE: 45-54, COUNTY: King
Better than the eliernative, Thar's abour it, | don't have anyihing necessarily Juverable
ahowt her. That's basically it.

Public Opinion Strategies Page 4
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Biographical Information:

3 Fellowing the initial batlor, voters heard two biographical deseriptions of each candidate.
These descriptions were culled from publicly available materials from the candidates’
web sites, media interviews and speeches.  Respondents were asked whether that
information would make them more or less Rkely to vote for that candidate:

Mark Sidran began in public service as 2 Deputy Prosecutor in King Couniv, where he
prosecuted homicide, domestic violence and other crimes. As Seattle Ciry Atiorneyv for
eleven vears, he started the staie’s first Domestic Violence Uiy, to better prolect viclims
and hoid abusers accouniable. Sidran created an Environmental Profection Unit to crack
down on polluters and got eleven millfon dollars to help the City clean up the landfill. He
also pushed successfidly for tougher laws against drunk driving and to keep owr parks
el streets safe,

76% TOTAL LIKELY

33%  VERY LIKELY

Mari Sidran savs he will be an Attorney General driven by principle, no? politics. He
sarvs he is the only candidote with experience manoging a large low firm and is the only
candidate with any experience us a prosecutor. He promises to double the mumber of
Imwyers prosecuting swindlers and scam artists. He has been endorsed by Governor
Gary Laocke, former Governor Booth Gardner, former Mayor Norin Rice, tall show host
Al Franker, and all sixteen Democrar county prosecutors. Sidran was raised in Seanle,
where his parents aperated o neightorhood pharmacy. He graduared from Harvard
University and then received his law degree from the University of Washington. He and
fiis wife live in Seattle.

79%  TOTAL LIKELY

34%  VERY LIKELY

Daborah Senn served eight years as state insuronce commissioner. As Insurance
Commissioner, she successfully fought insurance companies (o expand health care
coverage; she rejected more than fifty requests for rate increases by insurance
companies, she kelped push a low to protec victims of domestic violence from insurance-
rate increases; and she helped speed clearmup of toxic-waste sites covered by insurance.
Ralph Nader called her the best insurarice Commissioner in the U.S.

82%  TOTAL LIKELY

39%  VERY LIKELY

As Attorney General, Senn savs she will be “the people's lawyer" and promises a more
activigt approach. She will continue with Christine Gregiore's efforts, plus go after
gasoline mamyacturers, prescription drug companies and money lenders to profect
consumers. She has been endorsed by the Washington Educarion Association, the Stute
Council of Firefighters, the AFL-CIO and dozens of other unions, former Governor Mike
Lowery, and former Seattle Mayor Paul Schell. She grew up in Chicago and received o
law degree from Lovola University, before moving ro Woeshingion.

77% TOTAL LIKELY

9%  VERY LIKELY

Public Opinion Strategies Page 5
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MNobly, among undecided voters and Seatile women, the two candidates” blos match up
very well:
% very Likely Lo vote for that candidaie

BIO SECTION UNDECIDED SEATTLE WONMEN
Sidran baclground 27% 36%
Sidran as AG/endorsements 29% 35%
Senn background 29%, 36%
Senn as AG/endorsements 319% ‘ 9%
a The ballot was then re-tested after voters heard these blographical descriptions of each

candidate. In this informed bailot, Sidran and Senn are tied with 41% each and only 18%
are undecided. And, once again, the level of intensity for sach candidate is comparable:
16% *definitely” voting for Senn and 14% *definitely” voting for Sidran.

[ Sidran has a ten poipt lead amone men up from the previcus four point lead (now at 47%
: P it ! P P
Sidran 1o 37% Senn). While there is moveament among women, Sidran still trails by seven
points {36% Sidran to 43% Scanj.
2 Across media markets, Sidran begins 1o widen the gap in Scattle (the Jargest media
rarket constituring 76% of the state), and he moves o win Yalkima as well,
%% On Interim Baliot
Media Market Senn Sidran niff
Portiand 46% 38% ~T%
Seattlc 38% 43% +5%
Spokane 65% 22% -43%
Yakima 3% 44% +13%
¥ing County 36% 45% +0%,
Scattle Men 35% 49% +14%
Seattle Women 40% 3% -3%
L We learn from the open-ended responses after this ballot that respondents who choose

Sidran are reacting to his experience as a prosecutor, as City Aftomey for Seattle and his
stance on the issues of poliution and domestic violence, Many respondents like that he
fhas & Harvard education and is originally from Seattle. In sddition, the endorsements,
particularly those of Al Franken and Governor Locke, appear to be effective in
influgncing voters” decision.
GENDER: Male/Emp AGE: 45-54, COUNTY: Shagi
He served in the prosecutors affice. Well, just that ke has had experience working in a
low office and knowing the ins and outs of things and the fact that he is endorsed by Gary
Locke. ] just like Gary Locke, his pragmatic approach to things.
GENDER: Female/Home AGE: 23-34, COUNTY: King
Well, I like the fact that he managed the law firm and I like the fact that he wert {0
Harvard. He was Amornay General in Seartle. That's it

Public Opinion Strategies Page 6
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GENDER: Female/Emp AGE: 55-64, COUNTY: Benton
The endorsements by the people in the office and other prosecutors and the Governor.
His experience in the proseculors’ office makes me believe that ke s wiore sutiable for ihe
Joh Thar's ir.

GENDER: Female/Home AGE: 35-64, COUNTY: Cowlitz

One thing that really roomed in on me was bis stonce on domestic vielence, He was
endorsed by Genvernor Locke, and | have respect for Governor Locie. The endorsement
Jor Deborah by Mike Lowery didn't impress me.

[

And for those voters Tavoring Deborah Senn after hearing the biographical deserptions
most cite Senn’s worlc against insurance companies and her efforts 1o reject rate increases
as their main reason Tor their vote. In addition, many respondents cite her work on
domestic violence, against diug companies and her worle in general ag Insurance
Conunissioner. Some also mention her endorsements, particularly Raiph Nader and the
Labor Unions and the fact that she savs she will continue Gregoire’s work.

GENDER: Female/Retived AGE: 55-64, COUNTY: Pierce

Well, 've always admired the work she's dowe as insurance commissioner. H've been on
her side for a long time. I don't fmow. 1 just kave a positive outiook on all the work she's
dene, and the people who have warked with her and supporied her. And, 1 like her
Judgment. [ know she'll do a goad job.

GENDER: Female/Emp AGE: 55-64, COUNTY: Thurstor

Just because she did such a good job as insurance commissioner. That she seemed 10 not
e afraid to take on the insurance companies, and she seemed really courageous in doing
that,  don't really have any other reasons.

TENDER: Male/Emp AGE: 25-34, COUNTY: King
Well, I thinic she did a good job as Insurance cormmissioner, that she does more
regulating, and that she is  good solid progressive liberal [ don't fmovw. That's 11,

GENDER: Male/Retired AGE: 65+ COUNTY: Whatcom

Well. the work on insurance comperies, holding the line with insurance. | think vou had
something in there about the pharmaceurical companies. It seems like she's going io bat
Jor us. ! figure she's done a lot of good for us. She came 1o Bellingham and I met her, 1
think she's done o good job. That's about it

GENDER: Male/Retired AGE: 65+, COUNTY: King

[ think her experience and performance as insw-ance commissioner was very effective
and 1 liked ir. Well, | just thought she was effective and her experience was of the like for
being Attorney General. | think she would be a very poad successor ro Christine
Gregoire. Nothing,

GENDER: Female/Retived AGE: 65+, COUNTY: Snaliamisi

{ don't kmow. 1 guess the fact that Ralph Nader said she was the best insurance
commissioner. Paul Schell endovsed her. The AFL-CI0O. The Washington Education
Association. | think she might go after the corporations meore.
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Messages:

a Voters were then read a series of messages about each candidate and asked if what they
heard made them more oy tess likely to vote for that candidate. Each respondent heard
ecight contrast messages about Deborah Senn and six contrast messages about Mark
Sidran:

%o Much | % Fotal

fesy Less Yo Mo
Messapes Tesfed Against Sidran - Sorted By % Much Less Likely Likely Likeke Dift
Sidran has a record of being anti-union, A ¢ity commission stammed his office for
retaliating against mplovess who engaged in union activity in the City Attorney’sy  36% 62%% 309%
office, L
Sidran is backed by millions of dellars coming from doctors and big business wha 119, 5694 6%
are trying 1o buy 2 more pro-business Atlomey General, o i -
According 1o the State Republican party chairman, Sidran contacted a number of 29us, 4794 499
members of their party aboul ruaning for Attorney General as 3 REPUBLICAN. N o
As City Attomey, Sidran ran roughshod over the city’s hameless, essentialty
kicking them out of downtown Seattle by pushing for laws 1o outlaw panhianding 254 549 3194
or even sitting on a sidewalk during business hours. These laws were called a formi 7 )
of prejudice by
As City Attorney of Seattie, Sidran unfairly targeted African American loca
businesses and hip-hop clubs by pushing for rules to hold owners responsible for 265 57y, 3794
violenee ingide or outside of their establishment. He also pushed for laws and - B i
police policies |
Sidran has a record of being pro-business. Just two years ago, he wied to become
the President of the Greater Washington Chamber of Commerce, and he has been 14% 36% 46%
endorsed by the Washington Association of Businesses.

Y% More | % No
Messages Tested For Sidran : Likely Dirt
When downtown and neighborhaod business districts in Seattle faced a downward
spiral, Sidran fought for common sense solutions — not just for civility, but for
expanding drug, aicohol and mental health treatment to get af the root of why
many homeless are

Much like Rudy Guiliani cleaned up New Yark City, Sidran successfully cleaned
up downtown Seattle when he was Cily Attomey. by pushing for common sense
laws fo get tid of uncivil behavior Jike public urination and aggressive pan
handling that was driving

61% 26%%

S2% 209%,

L The most convincing messages against Sidran are big alleged anti-tnion positions and
potential backing by “big business.”

Among Unjon households, the message that Sidran has @ record of being anti-union. A
city comnission slommed his affice for retaliating againsi emplovees who engeged in

union activity in the Cify Aftorney's office scores 46% much less likely 1o vote for Sidran,
contpared to 21% much less hikely among non-Union hiouseholds.
Public Opinien Strategics Page 8
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% Much | %% Total

fess iess Yo Mo
Messaves Tested Apainst Sean - Sorted By %% Much Less Lilely Likely Likely DilY
As Insurance Commissioner, Senn suspended most of o seven hundred thousand
dollar fine against an insurance company in exchange for the company paying the Yy Cog 250
salaries and benefits of four new stafl members for her office. and then tried 10 e o e
cover up the deal,
Senn's regalations and rules on insurance companies backiired and ended the
ability for uninsured working families to get health insurance from reputable 369 639 2894

companies for aver two vears, untit the Governor was [oreed w step tn and clean up
the mess she had made.

As Insurance Commissioner, Senn was accused by her emplovess of over one
hundred separate violations. Employees were so dissatigfied that they organized 34% 63% 29%
into a union for the first time in the history of the Commission office.

As Ingurance Commissioner, Deborab Senn made a deal with an insurance
commipany puilty of ripping off Washington policy hoiders by allowing them fo pay
the salaries of four new staff members for her office - a move that the Seattle Times]  32%
said could lead to conflicts of interests befween the watchdog office and the
companies il is supposed to oversee.

On Senn’s watch, the Washington Insurance Commission office lost s national
accreditation for poor staffing and lack of oversight for over two years, and did not 28% 50% 3%
regain it until a new Insurance Commissioner ook aver the office.

Senn has been crinicized by # union leader of the Washington Federation of Siate

o

~
o
S
[E=]
2
o~

Employees for hiring her campaign managers and political friends on the Insurance | 24% 57% 3%
Commission rather than more qualified but non-political employees.

Critics say Deborah Senn wrecked the individual bealth insurance market in the

state by creating such severe regulations that insurance companses lefi the state, D2, 47 7%

lirniting Bdividualy’ choless and [ureing the Governor to take away the insurance
corumissioners” ability to regulate insurance

On Senn's watch, the Washington Insurance Convmision office lost its national
accreditation for nat having enough examiners to oversee the financial solvency of 23% 55% 40%
insurance companies m the state,

According to the Seatiie Times, as Insurance Commissioner, Deborah Senn almost
doubled the budget for her top administrators and public relations staff to nearly 23% 46% 39%
three million dollars.
As Insurance Commissioner, Senn’s fop aide was [ined (ifieen hundred dollars by
the stale ethicy commission for campaigning for Senn during work hours on state 20% 43% 40%
time.
Senn received thausands of dailars in campaign contribulions from chiropractors
and other medical specialists who benefitted from rulings she made as Insurance 20% 48% A48%
Commissioner.

Y More | % No
Messages Tested For Senn Likedy Lxift
As Insurance Commissioner, Senn worked hard to increase the number of
Washington residents with health care coverage. In fact, the number of vinsured 559 27%

dropped while she was in office.
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D The most L(}‘.'}Vlﬂ(il’}'} 1NESE

ges for malang voters less bkely to vui,e for Senn is clearty
attacking her record as Insurance Commissioner by demonstrating that she was willing 1o
miake sweetheart deals with insurance comparies and the mess she created for the
uninsured, One potentinl aren that was obliquely referrad to in the mater ials, but which
we could not find supporting specifics for 15 certainly that the mess she ¢ reated in the
individug! market also INCREASED THE COST OF INSURANCE. In our expericnee,
this message may be even more compeliing than the closing out of the individual marlcet
that occurred as a direct result of her actions.

The staffing issues test well, but again could simpiy open the door 1o a similar attack
amainst Sidran which is fairly effect

tive against him among union household voters.

2 Following this message series, where Democrat pmmw voters heard z series of contrast
messages about each (,Anrhd'm‘ Sidran pulls ahead by # 17 point margin of 48% to
Senn’s 31%. Twenty one percent (21%) of voters are still undecided. Sidran alse hegins
to widen the gap on infensity - now 19% will “definitely” vote for Sidvan versus 14%
‘defoutely” voting for Senn.

£ O the final ballot, Sidran wing every media market excent Spokane, where Senn’s fead
1s within the margin of enor

o Qn Final Ballof

Media Market Senn Sidyanp |14

Portland 27% 55% +28%
Seattle 3% 4G% +18%
Spokane 39% 34% -5%

Yaldma 30% 42% +12%
King County 29% 50% +21%
Seattle Men 33% 4895 +15%%
Seattle Women 20% 50% +21%

[ This is the FIRST time Sidran establishes a lead with women (+18 advantage; 49%

Sidran and 31% Sepn) inciuding with Seattle women {50% Sidran and 29% Senn}.
Froma net negative of three poins, Sidran now beats Senn among this key sab-group of
Seattle wornen by 21 points. This certainly indicates that a contrast is needed rather than
just pure positive on Sidran in order to move these voters.

L Those voters who switched to support Sidran anr the finzl hallot are more tkely fo be
women (30%), younger vaters ages 18-44 (31%), less educated voters {34%), more
conservative Democrats (52%), volers in the Portland media market {47%) and the
Southwest region of the state £34%}, as well o3 those who had not originally heard of him

(35%,).
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We asked voters who switched their initial voting decision what made them chiange their minds:

i Voters moving to Sidran {24%) give three mam rensens: His worlc in cleaning up Seattle,
his experience as a prosecutor (white she has none), and the new information about
Senn’s poor record as Insurance Commissioner.

GENDER: Female/Emp AGE: 55-64, COUNTY: Shagit

[ really like whart vou had said abous his positive approach fo cifv problems, faking caie
of things that are going on and making people responsible for their actions, despite the

color of vour skin or if vou're homeless, vou have fo be responsible for yvour behavior. !
thinkt thar's plenty.

GENDER: Female/Emp AGE: 533-64, COUNTY: Benton

For Mark Sidran the people really support him and the other candidate has people who
don't reall want 1o work for her. She alse wants to be an Attorney General and she's
never been a prosecufor yo Tdon't think that she iy quudified. That's it

GENDER: Female/Emp AGE: 45-54, COUNTY: Island
Abaut the homeless running around, and him puifing thear in, improving their life. [ think
ke is batier gualified as Attorney General | didn't hear anyvihing goad about the lody.

Male/Emp AGE: 35-44, COUNTY: Walla Walla
Well, basically her experience and illegal issues when she was on the job. [ think that's it
and her management issues. That's all,

Male/Emp AGE: 45-54, COUNTY: Snohomish

Just more education ahout kim. If these things are true. | have ot been aware of the
candidares for aniorney general. Just what he's done for downrown Seortle. [ agree with
frim that it's been a problem. The panhandlers and the oppearance of the sireets and the
increase of fines against drunk drivers. [ think that's all.

GENDER: Female/Retired AGE: 65+, COUNTY: King
Well, ! didn't know of her vecord, | thought It was much better tn that, That's all.

u Voters moving 1o Senn’s side (%) say they like her work on health care and they do not
hke that Sidran is anti-union.

GENBER: Male/Emp AGE: 65+, COUNTY: Kitsap

Simph because just the statements that yau read describing Sidran they were more
negative about Sidran thon about Senn. More negarive about pro-busingss,
African-American, and the homeless. Senn is more pro-people based on those stafements.
More people oriented than Sidran. He's cold and coleulating. As vou read the statfements,
D was forming @ picture of Sidran of being cold and celeulating. ! guess that's it.

GENDER: Male/Emp AGE: 25-34, COUNTY: Kitsap
1 don’t prefer anvbodv anti-union, when [ ant o waion member myself. That's it

GENDER: Male/Emp AGE: 35-44, COUNTY: Frankiir
You gave me some advice that wasn't printed in the papers, that I haven't read up on.
Sert is pro wnion and i om. Sidran sounds like he is antd union. That's ir.
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GENDER: Female/Retired AGE: §5-64, COUNTY: King

Because she worked with Gregaire, and she did good with her. He's done sone stupid
things. Ane I like women better in poliiics. Beeawse she cares abour the health care
sustem, and is iying o gef people inio il

GENDER: Male/Retired AGE: 45-54, COUNTY: Fierce
Well just the joct that she took on the evil insurance companies | fike what the other
candidate did wo, but the job Is mare oriented towards the insurance Companics.

) As vou niight expect, the two positive messages ahout Sidran are the most convineing
ressons among those respondents who moved to vote for Sidran on the final ballot:

% Move
fo Sidran
% Muore§ on Final
Messares Tesied For Sidran Likelv Ballot
When downtown and neighborhood business districts in Seattle faced a downward
epiral, Sidran [ouglt {or commen sense solutions — not just far civility, but for

expanding drug, nlcohol and menta] henlth freatment 1o get at the oot of why o1% 1%
many homeless are on the streels.
Much lke Rudy Guiliani cleased up New York City, Sidran successiully cleaned
up downtown Seattle when he was City Attorney, by pushing for commaon sense
laws to get rid of uncivil behsvior like public urination and aggressive pan 570 0%
handling that was driving away tourists and shoppers, In addition, he worked to Rl M
malee our streets safer by incressing penalties on drunk drivers and unlicensed
drivers,
o The messages that work best againgt Senn overall are also the top rated messages among
those who move to supporting Stdran.
% Move
Yo Much [to Sidran
Fess un Final
Messaes Tested Aconinst Senn - Sorted By % Much Less Bikely Likely Balof
As Insurance Commissioner, Senn suspended most of a seven hundred thousand
dollar fine against an insurance company in exchange for the campany paving the 43% 66v
salaries and benefits of four new stadf members for her affice, and then tried to ) )
cover up the deal from the Stale Legislature.,
Senm's regulations and reles on insurance companies backiired and ended the
ability for uninsured working families 10 get health insurance from reputable 16% 540
companies for over twao years, until the Governor was forced to step inand clean upy
the mess she had created.
As Insurance Commissioner, Serm was accused by her employees of over one
hundred separate violations. Employees were so dissatisfied that they organized 34% 50%
into @ union for the first time in the history of the Commission office.
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Coalitions/Endorsemensy:

4 On the sccond might of interviewing, we tested pereeptions of groups and how they could
nfluence voting decisions in the AG race. These groups were the "Washinglon
Education Association’, the “Washington AFL-CIO® and the *Washington Association of
Businesses’.

[ Reactions to the “Washington Association of Businesses” is & modest net negative. While
there's not a positive reaction among Democrat primary voters - just 12% say it would
make them more likely to vote for a candidate - its also pot really a hindrance {just 28%
say 1t would make them less likely 1o vote Jor a candidate who received their support or
endorsement). Fifry six pereent (56%) say it wounld make no difference.

There is no intensity to the negative even among key votey groups, includimg wdecided
voters. However, it docs not give Sidran any sort of hoost either. A different sponsering
organization would appear to make sense. We should compare nofes about the
sponsoring orgamization for any potential advertising.

4 The “Washington Fducation Association’ 1s the organization to which voters are most
receptive. Sixty eight percent (68%) say it would make the more likely to vote for the
candidate for Attornay General €32% “rireh more likely™).
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Buying Justice

Robert Lenzner and Matthew Miller, 07.21.03 Free Trial Issue

For years the trial lawyers had state courts wrapped
around their fingers. Now big business is striking back.

It is waging a secret election-campaign war on judges

who favor plaintiffs in tort cases. S

Get quotes

Justice C.P. (Chuck) McRae is adored by trial lawyers--and reviled by
business. A colorful, cocky figure who drives a motorcycle to the
courthouse and dresses in cowboy boots, blue jeans and lots of leather,
he was once president of the Mississippi Trial Lawyers Association.
Nearly all of his $700,000 campaign fund in 2000 came in the form of
§5,000 gifts from plaintiff attorneys who stand a chance of appearing
before him. McRae says he is proud of "defending the have-nots
against the haves for more than 11 years,” a populist sentiment that
unsettles business execs. He was "the dominant force on the court and
in line to be the next chief justice," says Chip Reno, director of Stop
Lawsuit Abuse, a local pro-business lobby.

That is, McRae was, until voters threw him out of office last November.
Chuck McRae, 57, ends his 11-year tenure next January, passing the
gavel to a pro-business corporate lawyer and Republican named Jess
Dickinson. Dickinson was swept into office on a down-and-dirty, name-
calling campaign bankrelled by $1.2 million he raised from doctors and
small-business owners--an unheard of sum for a judicia! electicn. But he
also had a hidden helper: Unbeknownst to some Mississippi voters, the
U.8. Chamber of Commerce pumped $1 million more into anti-McRae
ads, funneling it through local groups such as Mississippians for
Economic Progress.

McRae's ouster is part of a secret war on judges now being waged by
the chamber. It has spent $100 million since 2000 and will spend $50
million or more this year. The prime objective: to vote out judges
supported by trial lawyers, labor unions and the Demaocratic Party and
install new judges sympathetic to insurance companies, multinational
corporations and the Republican Party. The chamber also is taking aim
at state attorneys general, trial lawyers and state legislators.
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So far the chamber has won in 21 of 24 judicial elections in eight states-
-and prevailed in 11 attorney general races. It helped win 7 open seats
in linois, Pennsylvania, Texas and elsewhere and helped reelect 11
pro-business jurists. And it ousted 3 incumbents--2 in Alabama and 1 in
Mississippi (Justice McRae). Sixty-three judges in 28 states are
standing for reelection next year, and the chamber hopes to throw at
least 10 of them out of office, aiming in particular at antibusiness courts
n West Virginia, Texas, Mississippi and Qhio.

West Virginia Supreme Court Justice Wamren McGraw will be among
the targets. In five years McGraw has sided with the court majority in
favoring workers in compensation claims 88% of the time. In one case
the court ruled that a worker with bronchitis was eligible for workers'
compensation. She went on to get "permanent total disability,” which
typicaity awards $400,000 over a lifetime. No wender the fund for state
workers' compensation now runs $3.6 billion in the red.

Judge McGraw also ruled, in a startling case in 1999, that workers could
sue their employers if they feared a future accident--without having
been injured at all. This gave rise to cases that lawyers describe as "No
proof? No problem!" McGraw's son, lawyer Warren McGraw !, has
brought more cases under this ruling than he can count. For moral
support the judge can turn to his older brother, Darrell V. McGraw Jr.,
who sat on the state supreme court from 1977 to 1988, Darrell is now
West Virginia's attorney general, and he has filed dozens of antitrust
and consumer-protection cases against companies; his office has
argued hundreds of cases before his brother's bench.

The judge declines comment; his brother, Darrell, says of the chamber's
war, "It's reprehensible. It's dangerous to the American concept of self-
governance and democracy.” But the chamber's scrappy, driven
president, Thomas Donohue, says business merely is trying to even the
score with trial lawyers, who until now have dominated judicial elections
and enjoyed a cozy, symbiotic relationship with jurists. "We led. We
succeeded. Now the money is rolling in from drug companies, heavy
manufacturers, large retailers, insurance companies, even banks," he
declares.

Insurance giant American Internationa! Group, Home Depot and
DaimlerChrysler are chipping in. The influx ef money has raised the
stakes: In 2000 candidates spent $46 million in state judicial elections--
or $430,000 per race, up 60% from the previous election, says a study
by the Brennan Center for Justice at New York University Law School
and the National Institute on Money in State Politics. The chamber thus
has reshaped the once sedate, lawyer-friendly game of electing judges,
roiling it with vituperative politics replete with attack ads, whisper
campaigns and allegations of election-law viclations.

This is a dirty business. The Brennan Center says ads have "grown
increasingly negative and controversial, and in some caseas [have] falien
far beneath the level of dignity most Americans associate with their
judicial system.” Adding to the intrigue, the chamber cloaks its efforts by
sidestepping disclosure laws that require revealing contributions.
instead of donating cash to candidates, it provides ad money and
couches the effort as "informational” and policy-based. "We're seeing
that politics is rearing its ugly head," says professor Lester Brickman of
the Cardozo Law School in New York. "But politics has always been
present, if shrouded in black robes. Now it's out in the open.”

Lawsuits brought by Mississippi and an Ohio group charge the chamber
with illegal tactics in election advertising. The American Bar Association
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last month issued a blistering report entitled "Justice in Jeopardy,”
attacking "the corrosive effects of excessive money in judicial
campaigns.” It was striking back at the chamber's $10 mitlion TV ad
campaign in five states last year, which asserted that judges and
lawyers impose a "lawsuit abuse tax" of almost $2,000 a year on every
family of four in the U.S. One spot shows a needy mother and child
waiting in a long line at the courthouse, while a smarmy trial lawyer
saunters up to the front. "It's a cheap trick,” says ABA President Alfred
P. Cariton Jr., "offensive imagery, non sequiturs and factual
inaccuracies."

Chart
The Chamber's Battleground
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Faces Of The Year 2003: Summer

Gragory Leving - 12/17/03 7:.00:00 AM ET

The good, the bad, and the deposed. Our gallery of the most interesting
faces from the summer of 2003.

Turning Around The Merchant Marine

Andrew T, Gillles - 12/17/02 10:08:45 AM ET

Should Uncle Sam do more for America's faded merchant fleet? A
shipping executive makes his case.

Notes At Midnight Halt DaimlerChrysier Trial

Dan Ackman - 12/17/03 92602 AMET

The automaker's lawyers mishandled 61 pages of key documents, and
therein may lie a verdict,

New Year's Rebound

Jody Yen - 12/17/03 83000 AM EY

Despite struggling in 2003, these firms are expected see their earnings
recover next year.

Recreating The Wrights

Dar Ackiman - 12/17/03 700000 AM ET

Today, a retired pilot will fly a reproduction of the famed Flyer. That's
not as easy as it seems.

CalPERS Takes On Wall Street

Ari Weinberg - 12/18/03 8:00012 PM ET

The pension fund ridicules the NYSE, the SEC and "poster chifd for
failed regutation,” the specialist firms.

Mutual Funds' Worst Nightmare

Nai Weinbarg - 12/18/03 24500 #M ET

Alliance Capital's expected dea!l could lead to the end of exorbitant
small investor premiums,
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g Lin - 1201703 7:00:00 AM ET

A look at shares likely to dominate trade at Wednesday's opening.
Archive | More From Forbes.com | Special Reporis

Subsoriptions FiGrE

http//www.forbes.com/forbes/2003/0721/064.htm

Page 3 of 4

L

10/7/2005



Forbes.com: Buying Justice Page 4 of 4

Free Trial Issue of Forbes Forbes Gift Subscription
Subscribe to Newsletters Subscriber Customer Service

4 CONTACT FORBES.COM  FORBES COLLECTION

Ad information Forbes.com Wirsless Reogrints / Permissions Subscriber Services
& 2003 Forbes.com™ Al Rights Reserved Privacy Slatement  Terms, Conditions and Notices

Online Marketing by |

Market data provided by Reuters. Disclaimer

Stock quotes are delayed at least 15 minutes for Nasdag, at least 20 minutes for NYSE/AMEX,
U.5. indexes are delayed at least 15 minutes with the exception of S&P 500 which is real-time,
Forbes 40 Index powered by Telemeat.

News may include latest headlines from Reuters.

http://www.forbes.com/forbes/2003/0721/064 htmti 10/7/2005



